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For long-running 
mass-production 
plastic mouldings 
in any material 
it certainly pays 


to ‘leave it to Lorival’ 
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LORIVAL PLASTICS UNITED EBONITE & LORIVAL LTD LITTLE LEVER 
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display lighting 


W. H. Smith exhibit at the World Fair, Brussels— 


illustrating a typical use of Atlas display lighting. 


Successful display lighting requires, above all, flexibility within the light- 

ing system. It is this quality which is a predominant feature of Atlas 
Display Lighting fittings. From four basic units and half a dozen attachments some fifty fittings can be 
assembled, suitable for surface or recessed mounting, with horizontal or vertical lamps, in ratings from 
60 - 300 watts. The attachments include deep and shallow satin etched bowls, a white metal louvre, clear 
or pearl stepped lens, a glass ‘festival’ diffuser and a selection of Cinabex colour filters. A unique Soffit ring 
(illustrated above) clips into position hiding all fixing screws and carrying the attachments. A number of 
additional fittings designed for special display lighting jobs complete this range of fine quality Atlas fittings. 
Atlas Lighting engineers are keen to help you with your lighting problems. Their advice is free! 


Please ask for one to call. 


ATLAS LIGHTING LIMITED. A subsidiary company of Thorn Electrical Indi.stries Limited. 
233 SHAFTESBURY AVENUE, LONDON, W.C.2. 





A: BH JT Shop and Display Lighting 


Lamp and Lighting Co Ltd 


A.E.I. offer an extensive and flexible range of stocked equipment from 
which the designer can meet all normal demands of contemporary shop 
lighting. Prices are competitive. 

This fully illustrated A.E.I. Shop and Display Lighting Catalogue 
gives complete details of the recessed, semi-recessed and surface 
mounted fittings, and the range of interchangeable glassware, skirts 
and louvers. Write for your copy now. 


The illustrations on the left show a semi-recessed fitting, a new 
adjustable mounting for reflector spotlights and a louvered skirt 
for concealed mirror-glass reflectors. 


“Mazda rn 


A.E.1. LAMP AND LIGHTING COMPANY LTD. 
Publicity Department, 18 Bedford Square, London, W.C.1. 











Look around you.. 
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and spot the uses for 


ExCPARI DED METAL 
the most versatile meshwork ever made 


Have you ever noticed, how after you’ve spotted something for the first 
time, it keeps turning up again and again—so that you wondered how you 
could ever have missed it in the first place? 

Expanded Metal is like that. Once you have seen it you'll find it every- 
where. For example, just try this simple test: count the number of times 
you see Expanded Aluminium in the course of a day—you will be surprised 
at the result. Where to look: shop displays, coffee bar decorations, radiator 


covers, screens, partitions, loud-speaker grilles... 

What to look for: a sheet of either diamond meshes or one of the new pattern 
meshes—in any of twelve beautiful anodised colours. 

Write to us for further details. 


X<XKPARDED METAL 


at the heart of more things than most people realise 


E EXPANDED METAL CO. LTD. surwoop HOUSE. CAXTON ST., LONDON, S.W,!. TELEPHONE ABBEY 776. ALSO AT: ABERDEEN - BELFAST - BIRMINGHAM © CARDIFF Expamet 
PLIN EXETER MANCHESTER PETERBOROUGH - WEST HARTLEPOOL. THE EXPANDED METAL COMPANY OF CANADA LIMITBD, ANNACIS INDUSTRIAL ESTATE, VANCOUVER, CANADA 


W - LEEDS 


Have your products sufficient . . . 
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APPEAL? 





It doesn’t take much to add that little bit 
more — a change of colour, a little 





embellishment — and if it is a trim you 

require then here’s the answer — CLAYLASTIC 
the new low-cost plastic trim that can 

give you a durable finish in Gold, Chrome, 
Brass, Copper or any metallic finish. 

Claylastic can never tarnish and functions 

as a protective and decorative finish 

of high metallic luster that is superior 

to the normal metal embellishing strip. Write 





now for further information on this new 
versatile plastic trim that can add to the 
eye appeal of your products. 























The modern trimming material 


Manufactured by 


HOWARD CLAYTON-WRIGHT LTD 
WELLESBOURNE - WARWICKSHIRE 

Telephone: Wellesbourne 316/7/8 

Telegrams: ‘Clatonrite’ Wellesbourne 





ei ES ix is on show at the Brussels Exhibition. Available in four 


House & Garden colours—Cardinal Red, Forest Green, Light Gunmetal, Middy Blue, in addition to 


Lime Yellow, Black, White. Made from non chipping, stain resistant, Melmex and guaranteed for 
twelve months. Ask your stockist or come to our showrooms: — “eighteen’’, Edmund Street, 


Birmingham 3 where we have the complete range pleasantly displayed. 





A @gexeg) FITTING 


IS ALWAYS || DISTINCTIVE 


Artistry in design is cleverly 
combined with high technical 
efficiency and sound construction, 
providing fittings that please the 
Cat. No. F 34079 eye and offer high lighting values. 





THE GENERAL ELECTRIC CO. LTD - MAGNET HOUSE - KINGSWAY : LONDON « W.C.2 Always specify OSRAM lamps 































STAPLES CANTILEVER TABLE 


Vietum is a contractile PVC tubing which 
shrinks under heaton to rods, tubes and bars 


Heat is applied 
of various materials and shapes. It is resist- 


ant to oils, spirits, acids and alkalis and its anaes eats 
electric | insulation is almost absolute. It is shrinks firmly 


supplied in a range of beautiful colours and 
on the rod or bar. 
it can be plain or ribbed. Vietum’s range of 


application is practically endless and offers 


great opportunities to the industrial designer. 


SHRUNK ON SLEEVING AND COVERS 


Vietum covers 
| a multitude of things. 





An illustrated, technical booklet will 


be sent on request to indus:rial designers. DESOUTTER PNEUMATIC DRILLS 










| lamps ACRINOID PRODUCTS LTD - GIDEA PARK -+ ESSEX - Telephone: HORNCHURCH 2981 ~- Telex. LONDON 28728 


Part of the Belgian Congo Pavilion which incorporates the largest single Lumenated 
* Ceiling installation in Europe. Some idea of the scope of this installation can be 
obtained by comparing its size with that of the figures in the foreground 


International triumph for 


LUMENATED CEILINGS 
at the Brussels Exhibition 


The evenly diffused and shadowless lighting provided by 

the Lumenated Ceiling technique has scored an international success as 

the lighting system for many pavilions at the Brussels Exhibition. 

In one alone, the Belgian Congo Pavilion, an impressive area of 27,000 sq. ft. 
has been installed. Just over double this area is used throughout 

the Exhibition as a whole, by the United States, Venezuela, the U.S.S.R., 
and on many other international pavilions and trade display stands. 


A BRILLIANT NEW IDEA IN ARCHITECTURAL LIGHTING 


LUMENATED CEILINGS LIMITED 


Alliance House, Caxton St., London, S.W.1. ABBEY 7113 10 Bothwell Street, Glasgow, C.2. CENTRAL 6571/2 


Registered Offices:)s THERMOTANK LIMITED, 150 HELEN STREET, GLASGOW, SW1 
TGA LSS 





TWYFORDS 


Sanitary, Fixtures 
- for every 
class of building 


In addition to the regular patterns for domestic use 
Twyfords manufacture the special types of fixtures used 
in Hospitals, Mental Institutions, Schools, Factories, etc. 


Catalogues gladly sent on request 





TWYFORDS LIMITED ~°- Sanitary Potters * STOKE-ON-TRENT 
LONDON «- Africa House, Kingsway, WC2 





it’s easy 
to 
decorate 


Bowater 


Board 





You can paint, varnish, or even stove- 
enamel it. It is an ideal base for 

wood veneers or plastic laminates. Finished 
in any of these ways, Bowater Board can 
often replace far more expensive materials. 
And talking of cost, did you know that 
Bowater Board is still as cheap to buy 

as it was pre-war? There aren’t many 

raw materials you can say that for! 

For something extra special, how about 

a nice Decorative Board? We have a 
Reeded Board, for example (used for 
those cabinet doors below), that 


looks frightfully smart anywhere. 








Imagine how for portable gramophone cases ... TV cabinets (veneered) .. . kitchen cabinet doors 


you could 


‘Bowater Board-# 


‘¢ Like a booklet and some samples to start you thinking ? Write to: 


BUILDING BOARDS DIVISION, BOWATER SALES COMPANY LIMITED, BOWATER HOUSE, KNIGHTSBRIDGE, LONDON, 5S.W.I. 


KNIGHTSBRIDGE 7070 
CRCS9BI 





“ENGLISH ELEC 


To meet the ever-growing 
demand for electricity 
Britain must, by 1968, 
double her entire generating 
capacity. ENGLISH ELECTRIC 
is helping by supplying 
turbines, generators, and 
other equipment for the new 
power stations— 

including the first 500,000 
kilowatt atomic power 
station at Hinkley Point. 
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+ for! In 1957 more than 27 million 
\bout tyres were produced by 

ave a ; British factories alone. 

d for Electricity is vital to this 

, that important industry and to 
vhere. modern transport in general. 
ENGLISH ELECTRIC supplies 
manufacturers with a wide 
range of motors, transformers, 
switchgear and test 
equipment—including the 
dynamometer plant shown 
here for testing tyre and 

brake units. 
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The ENGLISH ELECTRIC Company Limited, Marconi House, Strand, London W.C.2 
CRCS9BI 





Pye Battery 
P 114BQ 
BY Jewel Case covered 


with Evertiex 
Gcon is a reg’d trade mark leathercloth made by 
Bernard Wardle 
(Everflex) Ltd., 
using Geon PVC. 


in the news... and on the radio 
coverings made with Gron PVC 


As time-tested as the BBC’s six pips, Geon PVC reaches the 
headlines with yet another colourful achievement! 
Made into leathercloth, this versatile PVC brings a 
tougher, more resilient, rich-colour finish to one of 
Pye’s most popular portables. Geon PVC is economical and 
easy to fabricate. It produces materials which will neither crack 
nor stain and are completely resistant to abrasion. 
In every leathercloth application —on record players 
and radios, as upholstery and curtaining, for wall and floor coverings 
—Geon opens the way to original design. 
For information about Geon PVC write for Booklet No. 9 


British Geon Limited 


[Gem } SALES AND TECHNICAL SERVICE DEVONSHIRE HOUSE PICCADILLY LONDON WI HYDE PARK 732I 








QUIRIES TO 39-40 ALBEMARLE STREET LONDON WI HYD 9576 AND 24 ALBERT STREET BIRMINGHAM 4 MIDLAND 7378/9 








Not just a desk... 
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..: A COMPLETE SUITE 


If you wish your office to look impressive as well as efficient, the new 400-Style 
Suite is the answer. A basic design of exceptional merit has been adapted 





to a full range of complementary units. Varying desk capacities and 








facilities may be provided for each member of an 








organisation whilst maintaining harmony and dignity 
throughout the furnishing scheme. Immaculately styled, 
with many interesting features, and built to engineering 
standards, the 400-Style Suite marks an important 
advance in the fitting out of business premises. 

Please ask for Brochure DN 999. 




















i ~=400-Style Double Pedestal Desk 


400-STYLE 


a matching suite of office furniture in steel 


HARVEY G. A. HARVEY & CO. (LONDON) LTD., WOOLWICH ROAD, LONDON, S.E.7 GREenwich 3232 (22 lines) 











il Desk 


| (22 lines) 








The Ekco plastic ‘Superbath’, designed 
and manufactured by Ekco Plastics, 
has been selected by the Council of 
Industrial Design, from among many 
thousand products, as one of the 
twenty outstanding ‘designs of the year’. 
This important award was gained for 
good appearance, sound workmanship 
and suitability of purpose — a tribute to 
the design, tooling and moulding skill 

of Ekco Plastics. 

If you have any moulding problem, 
therefore, however complex it may be, 

we shall be pleased to employ this same 
skill in the service of your product. 

The Ekco Superbath was designed by 
M. O. Rowlands, sia of the Ekco 
Plastics Industrial Design Studios. 
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MA 1500 series from 34/8 plus tax 


announcing the new ELLIPSE SERIES 10” 12” 14’ 18” & 22” 60-300w 


The Ellipse series provides architects and engineers with a basic range of 120 
elegant lighting fittings, of slim appearance, which do a first class lighting job. 
The quality and finish is of the highest order, and the construction without use of 
screws or levers is simple, effective and foolproof, allowing for easy fixing and 
maintenance. 


Prices are comparable with standard commercial units. Full details, including 
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dimensioned drawings, are given in publication MA 1500 available on request. 





THE MERCHANT ADVENTURERS LIMITED 


16-43 PORTLAND ROAD LONDON W.II TELEPHONE PARK 1221 (5 tines) 
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S & L tubulor steel lighting 
columns type Gb. 58 3 (single 
arm) and Gb.591 (double arm) 


TUBULAR STEEL LIGHTING COLUMNS 


TO B.S. 1840-1952 


The lasting qualities and dependability of S & I tubular steel lighting columns— 


under all conditions of loading—have been abundantly proved over many years. 
Their slenderness and small base size present an unobtrusive and generally pleasing 
appearance and enables them to be used on most sites. 
The columns are designed for a variety of outreaches and the bracket arms can be 
adapted to various types of lantern. 
Delegates to the A.P.L.E. Conference, in addition to visiting our stands Nos. 6, 
. 5 
— z and 8, may wish to see the columns illustrated above. These were recently 


erected by the Harrogate Corporation at one of their roundabout sites. 


STEWARTS AND LLOYDS LIMITED 


GLASGOW - BIRMINGHAM - LONDON 


TIBOR 


SHERWOOD Accent on colour! New 
deep-textured fabric for curtaining and 
upholstery in striking colour 
combinations of Golden Yellow, Rich Red, 
Kingfisher Blue, Soft Lilac, Olive, and 
Peacock Blue. Available at your leading 
=. : store at under £1 a yard. Designed by 
e. ere ° Yt . a Tibor Reich, F.S.1.A. and manufactured 
nd ! : , by Tibor Limited, Stratford-on-Avon. 


VESPER 


THE WOBURN SIDEBOARD 

A graceful newcomer in the 
contemporary style to dining room 
furniture, this sideboard is from the 


Woburn Dining Suite, a new design 





available in straight-grained French 
Walnut or Figured Mahogany. 
Sideboard features a divided and 


lined cutlery drawer and a deep linen 





drawer on right; cupboard with plastic- 





covered base and a removable tray 

on left. Made by Gimson & Slater Ltd., 
Edgar Rise, Nottingham. 

Designed by Andrew J. Milne, F.S.1.A. 


STOCKWELL 


TRIPOLI (Regd.) A striking, yet 
practical, two-plane design created by 
Tibor Reich, F.S.1.A. for the Equerry 
(Regd.) range of Wilton Filling. 
Produced by S. J. Stockwell & Co. 
(Carpets) Ltd., 16 Grafton Street, W.1. 
and guaranteed mothproof for life. 
Accepted by The Council of Industrial 
Design for Design Index. 
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PROFILE OF A CREATIVE MIND 


No.3 DBridge-Builder 


Thomas Telford was a man of amazing versatility. During a full 
and productive life (1757-1834) he built not only canal and 

road systems, aqueducts and harbours, but scores of churches, 

of which St. Mary’s, Bridgnorth, is a fine example. But it is as 

a pioneer of iron bridge-building that he is best remembered. 








Telford had designed and built many masonry bridges before 
his interest was aroused by the greater possibilities of iron. 
Here, he realised, was a most attractive material — light 

in relation to its great strength, capable of being moulded 
accurately and almost as durable as stone. 

Previously restricted in his designs by architectural 
conventions, Telford eagerly seized the opportunity to use 

a material having no such precedent. Not only were Telford’s 
iron bridges technically sound, but their design had a freedom 


\ 
meen J 


and grace impossible to achieve with timber or stone. 

Many are still regarded as among the most beautiful structures 
7, mane, Sameneave in this country. His recognition as the world’s leading 
engineer came in 1826 when he suspended, with wrought iron 
chains, a bridge across the turbulent Menai Straits. 











In I.C.I., creative minds are constantly searching for new products and processes, 


and for improvements to existing ones. 
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COMMENT 


“LEARN TO DO ONE THING WELL” is a piece of advice we readily give to others but find 


most difficult to apply to ourselves, because we cannot be sure into which basket we 
should put all our precious eggs. Individually it requires the driving force of genius, or 
at least the rare gift of single-minded concentration, to follow this simple yet hard 
counsel. But those who can, usually find that there is plenty of room at the top. 
Economists would probably shy at any suggestion that we should concentrate our 
national talents in the same way, but we might profitably consider the problem while 
we are displaying our country’s achievements alongside those of others at the Brussels 
Exhibition. 
First our own British exhibit; we have succeeded within the religious gloom of three 
stunted spires in presenting with impressive drama our great institutions and offices of 
state, and contrasting them with a first-rate peep show of our advanced scientific and 
technical accomplishments; a welcome change from the back-lit photostats which 
marched endlessly through the Italian pavilion and elsewhere. Of its kind this is well 
done, but it remains a peep show, less than life size, compared with the great cavalcade 
of machine design mounted by Czechoslovakia. Despite some good touches of humour 
in the British section and two pieces of Henry Moore, the sequence straggles out in a 
series of architecturally unrelated units until, as a final option, the visitor is faced with 
the hotch-potch of the industrial pavilion in its great glass house. 

Looking down upon it is the magnificently articulated chain of two and three storied 
show cases which, at varying levels, form the compound of the German pavilion, with 
its forceful examples of how to use glass, iron and plastics and, of course, its music. 
Here is single-mindedness indeed. The Japanese have created a different unity in their 
long low structure in which electronic machinery and water gardens, crafts and again 
music are all presented with a calm sense of fitness. A similar assurance runs through 
the Finnish pavilion but with the added northern mystery distilled from lakes and 
forests. Holland too, achieves a thoroughly integrated display around its remarkable 
maritime theme and its tang of salt and tar make it one of the few to appeal to the nose 
as well as the eye and the ear. 

These five have this single-minded unity; the rest shared something of the many- 
sidedness and inequality of our own exhibit; the muddle of the French pavilion, the 
naive and grandiose bazaar of the Russian, the hearty jumble of the American, and the 
isolated but exquisite modern mosaics of the Turkish. 

We would not dare to draw any conclusions from this polyglot panorama of material 
culture and design, except to underline that Britain scored in juxtaposing the most 
modern science with living tradition, and provided, in the works of its sculptors, one of 
the high lights of an unforgett2bie exhibition - 50 Years of Modern Art - which apart 
from anything else made the journey to Brussels really necessary. J.N.W. 








Pointers 


High fashion touches bottom 

I saw something in a Brussels shop I have not yet seen 
here —a series of child-sized chairs in what the de- 
signers consider to be the contemporary idiom. Knoll 
has done the same thing in America with Saarinen 
chairs. Is this wise? Most of us have to accept the 
fact, at some time in our lives, that a chair is not 
always chair-like. But must we force high fashion on 
the high-chair graduate ? If he doesn’t even feel sure 
about a simple thing like a chair, what is to stop him 
going off and sitting on something painfully inap- 
propriate, like a bit of modern sculpture ? We do enough 
damage to children as it is. A friend of mine who is 
living in Brussels has already forgotten that two years 
ago, when he was three years old, his scribbled houses 
all had Georgian details. Now he is an expert at 
sketching vertical subtopian living, and all his trees are 
badly pollarded. But at least he still thinks he knows 
what a chair is. 


Small talk 
This reminds me of Charles Eames’ recent remark that 
we no longer design children’s toys for our own enjoy- 
ment. Instead, he said, we design them in the way we 
think children ought to like them. Is this true ? It will be 
interesting to see what sort of toys are shown in The 
Design Centre’s special exhibition this month. 
Anyway, I disagree with Mr Eames. I think that even 
if adults are bored with modern toys, children are not. 
They love the scale-model. (If this suggests an in- 
stinctive eye for good proportion, who destroys it and 
when ?) If we prefer the three dimensional caricatures 
of buses and trains — the sort of things we don’t see 
much of today — is it because we think of toys almost as 
art forms and not, as children do, as utility goods ? Do 
we hanker after distorted toy-forms just as we crave for 
Henry Moore shapes and Ionesco conversations ? 


Broadcasting house design 

The television services continue to regard the telegenic 
subject of architecture with caution. I hear that the 
BBC has prepared a film to show what a terrible mess 
is being made of the countryside, thanks largely to the 
‘spec’ builders and to the ignorant laymen on planning 
committees who reject good architecture because they 
don’t understand it. But it seems that some cold- 
footed official has put the film in cold storage. This is 
the second time in the last few months that the BBC 
has decided not to support the country’s angry young 
architects. It is time that the angry architects’ grievance 
~ that they are not treated with the same respect as 


other professional men — was given a good public air- 
ing. And this is the moment it should be given. Even 
the Minister of Housing, Henry Brooke — whose 
Ministry should never have permitted the return of 
the ‘do-it-himself spec builder’ — has reminded county 
councils that architects ought to be treated properly. 

Will IT V do what the BBC is nervous of doing ? It 
was slightly cheering to see Michael Pattrick, the head 
of the Architectural Association School of Architecture, 
appearing in a recent ABC/ATV news programme. 
But he was rushed through an interview about modern 
architecture with such nervous haste that he succeeded 
in saying only that although there were enough good 
architects in Britain, there was not enough public de- 
mand for good architecture. It would have been more 
to the point if he had shown the quality of work done in 
the fifth year at his school, and explained how all the 
imagination that went into this work was soon to be 
stifled by the ‘“I-know-what-I-like” views of lay 
planning committees. 


Make up your what? 

Architectural subjects of this kind ought to be handled 
by Granada, the most go-ahead company both in light 
entertainment and in discussion programmes. At 
present the company is combining the lowest form of 
television -—the parlour game -with a hint or two 
about good design. In Make Up Your Mind com- 
petitors are asked to guess the value of certain goods, 
some of which are chosen from The Design Centre. 
The highlight so far was in the second programme, in 
which a woman guessed, surprisingly, the value of an 
extremely low-priced tea service (the one that was a 
CoID Design of the Year). The competitor went off the 
screen with her husband and after a few seconds the 
programme was interrupted by crockery-smashing on a 
Goon-like scale. ““That’’, said the commentator, “‘was 
the tea service.” What this proved we were not told, but 
at least puzzled viewers will have known that the dam- 
age could be made good at a small cost. Granada are 
doing a good job by showing that well designed objects 
don’t necessarily cost a lot — and, incidentally, by 
explaining why they do when they do. 


No plugs for new sinks 

Why did the kitchen sink? There is a new and even 
naughtier answer to the old conundrum -— Because it 
wanted to see how low manufacturers can get. Appa- 
rently the British Sanitary Fireclay Association is not 
publishing pictures of the winning designs for its recent 
sink competition. Is it afraid of cribbing by rival firms 
outside the organisation ? 


For a painter’s palate 

To end where we began -on chairs. John Piper was 
seen in The Design Centre the other day, admiring a 
pleasant cane chair designed by architect R. H. 
Matthew. “It’s just what I need’’, he said. Anthropo- 
metrically he may have been wrong, but artistically he 
knew he was right. “It’s just the thing”, he added, “‘for 
resting a canvas on.” KENNETH J. ROBINSON 



























{ISHA BLACK 


A flank of the French pavilion showing the steel ‘arrow’. 


HE NATIONS DISPLAYED 





AT AN INTERNATIONAL EXPOSITION the ordinary man is, for the day, a king. There the 
great and the smaller nations vie for his attention. There can be no compulsion or 
direction, he will enter those buildings which he chooses and neglect those which 
displease him; he will walk rapidly through one pavilion anxious only to reach the exit, 
or elsewhere study carefully the displays which have been arranged for his pleasure 
after long deliberation, anguish and labour. 

To please him the United States has, at Brussels, built a drum-shaped pavilion 330 ft in 
diameter ; Russia has spent a reputed £17 million, while Britain considered a budget of 
£500,000 was justified for the national display. 

To what end one might rightly question (during a moment of appraisal under the great 
steel arrow poking itself from the French elephantine hangar to carry the eye over the 
wooded cluster of Norway and Finland) have these ephemeral palaces been built ? 

The answer can only be a wish to impress the visitor, to make him feel well disposed 
towards the exhibiting country either by arousing his sympathy for its institutions, 
admiration for its achievements or even fear of its might. 

These exhibition buildings, and every corner of their intricate interiors, are solidified 
(if sometimes animated) propaganda. No other basis for criticism is to the point. If they 


achieve their propagandist objective they succeed, if they do not, then the vast 


BRUSSELS 
the nations displayed 


USA Photo-murals and one of the 
perimeter displays of current designs. 


expenditure would have been more usefully engaged in building schools at home. 
But propaganda wears many guises. It can appear as the honest salesman of the 
USSR arranging his merchandise with a defiant lack of elegance ; motor cars, mach 
tools, sputniks, an atomic ice breaker, sweets and books displayed with no regard fo 
the niceties of display technique - more reminiscent of the Crystal Palace of 1851 th 


of Brussels in this century — but impressive and successful in its impact. A cornucop 


USSR The cluttered concourse 


Or propaganda can be the cultivated American, so reticent of his wealth as to leave 
open to the sky the centre of his pavilion, where mannequins compete politely only 
trees, water and abstract sculpture for attention, while the more positive exhibits 2 
apologetically arranged (with exquisite good taste) at the perimeter. 

Both these pavilions attract great crowds of visitors, and a tabulation of relative sue 
could be simply drawn up if the only criterion were popularity ; but I am not certai 


that that alone earns the laurels of victory in this international publicity contest. Se 


countries, deliberately or by unconscious motivation, have disdained any attempt ff 


popular acclaim. 
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Western Germany Sophisticated eleg 


with the manunum of fu 


Western Germany has built an exquisite series of glass boxes of great architectural 
merit, poised over gardens and fountains, designed by Egon Eiermann. Inside the 
repetitive spaces the care of the display designers not to disturb the architecture and the 
simplicity of the presentation may not impress the organised parties, but their effect on 
those who lead or influence public opinion may be important. A country which can 
produce the best building in the exhibition may justify the support withdrawn from 

the military image of Germany. 

But it is not impossible simultaneously to please the majority, entrance the more 


sophisticated and delight the specialist. The wooded interior of Finland by Tapio 
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Switzerland The winter sports exhibit, and 
an Erni mural between the electronic 
clock demonstration. 


Great Britain BELOW A detail from the 
traditional opening sequence. BOTTOM 
Radio astronomy, one of the culminating 
effects in the section on scientific 
achievements, followed by a dramatic 
model of ZETA. 


Wirkkala demonstrates that display design need not be abstracted to be successful, th 
the character of a country can sometimes best be expressed without histrionics or too 
strained an effort. 

The display in the Swiss pavilion is more positively directed, but here is exhibitioniy 
at its maturity in which the appeal to a wide audience is conducted with such skill thy 
the cognoscenti are equally enchanted. The mirrored prisms which flash to disclose 
photographs to attract the winter sportsmen, the showcases of watches flanked by §0 
murals by Hans Erni reflect dimly in pools of still water, the peep-show to see the 
smallest, thinnest watch in the world, the single display window of fashion-bedecked 
gold mannequins, all endorse the image of Switzerland as a pleasing democracy in 
which all is polished, efficient and flourishing. 


And so to the butterfly roofs, the glass screens, the rubble walls and the surprising la 


of distinction, inside and out, of Brazil, Mexico and Venezuela, to be stopped by the 
Spanish composition of close-knit hexagons with an interior barricaded as for a bull 
fight with the display hugging the floor, afraid of the architect and rather dusty; a st 
for dancing and terraces for drinking sherry. As arid as the central Spanish plateau a 
as exciting. 

The world is around us. Britain turned inward with its door as secret and as promi 
of interior excitement as the mouth of a rock surrounded grotto. This is a great popt 


success. Hats off for the stained glass spattered interior and hushed footsteps over th 





British Industry One of many good 
tands imprisoned by its cluttered 
ighbour 


ritish pub The Whitbread Britannia. 


hailand ABOVE A symbol from the past. 
RIGHT One of a sequence of 
roductory displays 


deep carpet towards the Annigoni portrait of the Queen. The scientific section which 
follows, designed by James Gardner, is magnificent ; surely the most expert and 

effective display in the whole 500 acres of the exhibition. But I would have preferred 
Britain’s glorious past as a footnote to the present and would willingly have sacrificed 


some of the heraldic pastiche to give more space to our present achievements. 


Then through the British courtyards, designed with taste, invention and wit but 
perhaps slightly puzzling to those who read neither Punch nor the New Yorker, to the 
agreeable Britannia pub and a glance at the British Industry pavilion for those who 
are prepared to examine a crowded trade display at an international exhibition. 

At the finish one is left with a patchwork of retained images. That is the end product of 
national propaganda. A picture fixed in the mind to be re-seen when the name of a 
country is mentioned, or a vague, general impression to associate one country with 


pleasure, another with distaste, and a third with antagonism. 


For myself, I have filed away the sophisticated serenity of the Japanese pavilion, the 
great wave machine in the Netherlands building, the small Thailand temple proudly 
asserting its eastern individuality, the British scientific display, the exquisite detailing 
of the German buildings with water welling from the heart of flat granite stones. In 


another filing cabinet goes the image of Belgium’s Atomium, ugly, terrifying and 
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Netherlands Water is the dominant 
motif. LEFT A pivoted dome was 
constructed over a shelving beach 
pounded by life-size breakers 
BELOW LEFT Part of the harbour sequence, 
BELOW A peep-show of furnished schemes 
in the textile section. 
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magnificent ; the impact of Czechoslovakia (a reminder that it is still a major industria 
producer), the surprising elegance of the Yugoslavian building, a bronze treasure 
protecting screen in the Austrian exhibit, the disappointing interior to the concrete 
tent by Le Corbusier and the surprising pleasure of the self-enclosing interior of the 
Italian encampment. 

As a whole Brussels does not compare well with Paris in 1937 or New York in 1939. 
The 1958 International Exhibition is discordant, visually unco-ordinated, with none of 


the urban magic of the Paris World Fair or the solemn impressiveness of the New York 
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Austria The bronze sculptured screen 


enclosing national treasures. 
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of many toys is entertainingly expressed. 


BELOW The vertical feature. 
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BRUSSELS 
the nations displayed 


France A display with recorded sounds to 
suggest typical Parisienne characters. 
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Protestant Church. 


exhibition. But it has the busy excitement of an unplanned suburban shopping street, 
the zest of a fair ground. 

By the evening one is footsore but exhilarated and eager for the next day’s visit. The 
Brussels exhibition adds little to architecture, nothing new to exhibition or display 
technique, nothing to the imperative problems of townscape. But it must impress every 
visitor with the unfolding potentialities of every exhibiting country. If he feels that such 
abundance must be harnessed for the good of all and not wantonly destroyed, then the 


proud aims of the organisers may well have been achieved. 


From the Atomium a view looks to 
Brussels with the wooded exhibition sit 
and the cluster of American, Russian, 
: yh : : : : Holy See and Canadian pavilions in 
ee a | . : 7 P the foreground. 
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Consumer needs 12 


Deciding what to buy 


Faced with the bewildering variety of goods on the market the shopper has called for 
expert guidance. The first organisation to meet his needs was described in DESIGN last year, 


the brief history and substantial aims of the second are set out below. 


looks to 
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, Russian, 
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CR, THE ASSOCIATION FOR CONSUMER RESEARCH LTD, was 
launched in October last year. Already, after only four 
issues of its quarterly journal Which ?, it has nearly 80,000 
members, and they continue to come in at the rate of 
about 2,000 a week. Clearly the service it offers, of pro- 
viding unbiased information on tested goods and ser- 
vices available to the public, and advising on the best 
value for money, is much needed and welcomed in this 
country. Both CR —- an entirely independent organisa- 
tion - and the BSI’s Consumer Advisory Council with 
its quarterly publication Shopper’s Guide (reviewed in 
DESIGN November 1957 pages 62-64) are likely to have 
growing support from the British public. 

We are sadly behind other countries in this field. 
America has had two organisations working in the 
interests of consumers for over 20 years, and some 
European countries have set up similar bodies. But we 
stand to gain by their experience. CR is closely in 
touch with the American Consumers Union whose help, 
particularly on the question of criteria for testing, is 
openly acknowledged. 


Impartiality 
What tests should be carried out, and by whom, in 
order to get the fairest possible results ? CR takes every 
precaution to ensure impartiality, and tries to test the 
majority of the best known brands. Those to be tested 
are bought on the open market. Tests are carried out 
in independent private or university laboratories to the 
requirements of CR, which is advised by panels of 
specialists and users. Where applicable further tests are 
made under supervision by housewives under normal 
home conditions, or by domestic science students. Every 
new product under review poses new problems of test- 
ing. No test can be infallible — for instance CR normally 
tests only one sample. Limited funds make it impossible 
for some very expensive products to be tested at first 
hand. (For this reason the winter edition of Which? 
published areprint from the American Consumer Reports 
on five small cars.) For financial reasons it is impossible 
for CR to set up its own testing laboratories. But the 
results published in Which? are as fair an indication of 
relative merits as existing conditions allow. 
Manufacturers’ reactions to published reports have 
been encouraging. Obviously they are pleased with a 
good rating and displeased with a bad one. But already 
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in two cases of electric kettles the firms’ displeasure has 
resulted in design changes to overcome the criticism. 
It is encouraging that manufacturers care about the 
results of tests, and are likely to care still more as 
increased circulation of Which? has a greater effect on 
the rise or fall of their sales. 

All the published findings are repeatedly checked and 
rechecked for accuracy. But it seems there is little 
danger that unfavourable reports will be withheld on 
legal grounds. For if a published fact can be proved to 
be true, and presented without malice, there is no risk 
of prosecution. CR does not set out to find fault, but if 
it finds it, it intends to say so. 





Priority on new products 

The products to be tested are chosen to suit members’ 
demands, with priority given to relatively new pro- 
ducts such as convector heaters and steam irons which 
have no tradition behind them to act as a shopping 
guide. A recent questionnaire sent out to all members 
asking for their ideas for future tests resulted in nearly 
10,000 replies, and these will form the basis of forth- 
coming tests. 

The policy of CR is controlled by a council of 10 
members with no commercial or business interests. The 
organization is expanding very rapidly to keep pace 
with its increasing membership. It has already moved 
once to larger offices, and is planning a further expan- 
sion. At present there is a full time staff of 16, with 
additional help during rush periods. The chairman is 
Mrs Mary Adams, Caspar Brook is director and Miss 
Eirlys Roberts is editor of Which ? 

What are the future plans of CR? As soon as funds 
allow, and these depend on subscriptions, it is hoped 
to make Which? a monthly, instead of a quarterly pub- 
lication. It is also planned to publish special addi- 
tional bulletins, and when sufficient tests have been 
carried out an annual publication of all findings to date. 
A spate of letters follows in the wake of each new issue 
now, and closer co-operation with members would 
clearly be welcomed. 

The satisfaction of knowing that one has shopped 
wisely is not available without expert advice. Now that 
it is beginning to be available, the shopper’s task is 
likely to be an easier, pleasanter and more profitable 
one. DOROTHY MEADE 


Personal enterprise 


For 28 YEARS the policy of Gayonnes Ltd has been to 
offer first class designs in printed fabrics at prices 
which ordinary people can afford. Its founder, James 
Niven, is a vigorous Scot with an enthusiasm for good 
design which springs from a keen business sense rather 
than from a romantic ideal. 

In the main he is dealing with roller printing runs of 
not less than 7,000 yards at a time, so that a clear under- 
standing of his potential market is essential. In selecting 
patterns and colours he is chiefly concerned with find- 
ing designs which satisfy the highest limit of public 
taste which can be absorbed by a mass market. He does 
not aim specifically at the home or export markets 
because at the level of design in which he deals he feels 
confident of selling to both. 

Such a policy demands manceuvrability and a con- 
stant re-assessment of the needs of any one market. 
This, Mr Niven achieves in two ways. First he keeps in 
close personal contact with the buyers and spends a 
large proportion of his time travelling at home and 
abroad. Secondly, before the germ of any design pro- 
ceeds he discusses it with his staff designers Beryl Coles 
and Wanda Wistrich. He closely watches the develop- 
ment of the original idea in the firm’s studios, and 
insists on living with the final design pinned to his 
office wall for at least a fortnight before production goes 
ahead. 

This highly personal approach is reflected in the type 
of fabrics produced. A richness of colour and freedom 
of line more common to silk screening is found in many 
of the roller prints, showing an assured grasp of the 
technical potentialities of the cheaper process. All the 
fabrics are based on one colour range of 31 colours so 
that matching is comparatively simple for the purchaser. 
The types of fabric available are suitable for most fur- 
nishing needs and their retail prices are realistic: 
10s 11d for coloured repps, 9s 6d to 15s 11d for cotton 
prints, 17s 11d for tweedy cottons and 6s 11d for kitchen 
prints. 

The styles of the patterned fabrics vary a good deal 
and indicate a purposeful approach to wide and differ- 
ing markets. Perhaps the most pleasant surprise is 
the way in which the traditional English floral print has 
been revitalized in Gayonnes’ Toriello and Picardy by a 
combination of exquisite draughtmanship and clear soft 
colours. It is in the floral prints that Mr Niven strikes 
his most original note; here he provides a truly modern 
fabric for those people whose tastes prefer realism to 
abstraction. This is the product of considerable in- 
telligence. GEOFFREY SALMON 
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Toriello roller print, in five colourways. DESIGNER Wanda Wistrich 
MAKER Gayonnes Ltd. 8s 6d per yd (width 48 inches). 








1 Which is British ? The photograph was taken in the showroom 
of Troughton & Young Ltd, a Knightsbridge radio and television 
dealer. The arrangement of the sets was quite fortuitous. The top 


row sets are British, the lower are German. MAKERS Bush Radio Ltd 
(top left); Ferguson Radio Corporation Ltd (top right); Telefunken 
A/G (bottom left); Blaupunkt Werke, GmBH (bottom right). 


PETER E. M. SHARP 
Troughton & Young Ltd 


All that glitters... 


A POTENTIAL CUSTOMER looking round the showrooms 
of radio dealers during the past 12 months must have 
been struck by the remarkable sameness of wooden 
cabinets housing radio, television, and radiogram. The 
predominant colour of the cabinets is near black, highly 
polished, and ornamented with strips and trims in 
brass. The origins of this trend are clear; so much so 
that a high proportion of manufacturers refer to their 
‘Continental styling’ in sales literature, and even on the 
cabinets themselves. 

It took widespread research to find out how this 
could have happened to so many manufacturers. Visits 
to the relevant trade association (British Radio Equip- 
ment Manufacturers’ Association), individual set 
makers, cabinet makers, and the suppliers of com- 
ponents to the cabinet makers, provided most of the 
background to this retrograde step. 

In the home market, there has been little demand for 
radio sets in wooden cabinets since television was re- 


sumed after the war. The TV now dominates the living 
room; the radio is often relegated to the bedroom or 
kitchen, and this has favoured the portable. More 
serious listeners buy VHF tuners as part of a Hi-Fi 
installation (DESIGN September 1957 pages 24-34). 


Britain attempts to catch up 

Overseas, where there is no television, and where cabi- 
net size is often a question of prestige, Germany and 
Holland (judging from import figures) have provided 
what the customer wants. German and Dutch salesmen 
have been highly active in the last few years, especially 
in Far Eastern markets, where their sets have sold well 
on novelty, glitter, and price. British manufacturers 
who had been content to sit at home while their over- 
seas markets dwindled or were left undeveloped, sud- 
denly woke up to find that their competitors were mak- 
ing giant strides. They realised that the only way to get 
export business was to go out after it, but all seem to 
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All that glitters... 


have returned with the idea that German sets were sell- 
ing well because British designs were out-dated. The 
panic result was to copy (there is no other word) the 
worst excrescences of the German sets. It is ironic to 
think that most of the brass trims and decorated knobs 
for the British sets had to be imported from Germany, 
Belgium and France, and that British firms were using 
tools that were nearing their normal fashion-dictated 
end! Leading importers maintain that the flow of 
materials is as high as ever, but in fact British com- 
panies and some German associates in this country are 
now supplying about §0 per cent of the requirements. 
In 1957, some two years after the appearance of the 
German sets, the glitter trend spread to the British 
home market and was adapted to television. The tech- 








nique cheapens production - veneers do not need to be 
so carefully selected when they are stained dark, ang 
joins can be hidden with brass trim where otherwig 
accurate detailing would be required. At that tim 
almost every television set was sold as soon as it wa 
manufactured, and ‘all that glittered...’ rapidly 
turned to gold. Presumably to differentiate one many. 
facturer from another, trade marks received the glitte 
treatment too; almost illegible scripts, or widely spaced 
letters typical of American (or for that matter British 
cars were used. 

The position has in fact become so bad that Murphy 
Radio Ltd, a firm which has had exceptional e. 
perience of producing advanced designs, is copying 
this style. The chief cabinet designer, A. F. Thwaite, 


CDSS DR 


2 The German approach to name-plates and trim — a German 
manufacturer’s sample card available in this country. 


3 Schizophrenic name-plates for British sets. 


4 and 5 Typical samples of German trims and knobs that are 
imported and used on British sets. MAKER L. Chr. Lauer. 
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admits this, and adds that since some German manu- 
facturers have spent large sums advertising this style, 
small firms have no alternative but to give what he be- 


lieves the customer is now demanding. 


Working in the dark 

| visited one of the leading cabinet makers; this firm is 
currently producing some 40 different cabinets for such 
well known set makers as Ekco, Pye, Regentone, Der- 
went, Pilot, RGD. In well over 50 per cent of the 
cabinets the chassis is designed first and the details then 
given to the cabinet maker who provides a mock-up 
based on the customer’s general requirements. The 
cabinet maker probably never sees the dial, the speaker 
fabric, or the knobs until the set appears in the shops. 


In these circumstances he rarely supplies sketches of 
complete cabinets, and hardly ever sees a designer. 

The number of set makers where the cabinet de- 
signer, electrical, and mechanical engineers sit down 
together and really think out the elements of basic de- 
sign is negligible. In fact, with competition growing, 
and markets reaching saturation, firms are grouping 
their manufacturing resources to bring down costs. 
This would seem to result in even lower design stan- 
dards, with cabinets housing the same chassis de- 
liberately made to look different. 

A policy of lagging behind Continental competition 
can produce little of long term value to the home and 
export markets; radical rethinking of the first princi- 
ples of design is evidently needed by the radio industry. 
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6 A typical German radiogram ; brass trim is slashed over the 
surface, and shaded staining is used on the top panel covering the 
record unit. MAKER Blaupunkt Werke GmBH. 


7 This export model also follows the current trend for 
over-decoration, but the detailing is more carefully thought out. 
DESIGNER A. F. Thwaites. MAKER Murphy Radio Ltd. 


8 Garnished with some yards of brass trim, this radiogram is 
characteristic of today’s production. MAKER Argosy Radiovision 
Ltd. 


The British Radio Equipment 
Manufacturers’ Association is 
holding its second Radio Cabinet 
Styling exhibition at the South Hall, 
Victoria Halls, Bloomsbury Square, 
wc1, from October 7-9. This 
international exhibition enables 
suppliers to see new developments in 
the design of cabinets for radios, 
television sets, radiograms, etc. 


The Radio Show (National Radio 
and Television Exhibition), Earls 
Court, London, closes on 
September 6. It is open from 

II am - 10 pm 








Two years ago, after more than a century of the Doyle 
cover Punch changed its policy. The author discusses 
this revolution, which has brought delight to many but 


consternation and distress to the Constant Reader. 


PETER KNEEBONE 


Mr Punch changes front 
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PUBLISHED POR THE PROPRIETORS, BY R. BEYANT, 
a? Oar are erect etnanD 


1 1841 The first cover. DESIGNER A. S. Henning. 
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2 1849-1949 It was Punch’s seventh cover which remained 
unchanged for a hundred years. DESIGNER Richard Doyle. 


OPPOSITE PAGE Mr Punch goes to town to mark the beginning of the 


Parliamentary summer recess. DESIGNER André Frangois. 


A RUT Is ALWAYS for the worse, but change is not alway 
for the better. It can be simply imitative and ma 
through lack of self confidence. Even if the change is 
visual improvement, the new may well not have 
same emotive power as the old. How successful has th 
revolution in Punch covers been? A revolution foug} 
with courage by the art editor, Russell Brockbank, bog 
in public and behind the well seasoned doors of Punch, 

The Richard Doyle cover that was unceremonious) 
buried a little over two years ago was not, of course, th 
only cover used by Punch. When the magazine fi 
appeared in 1841 a new cover was intended for each gi 
monthly volume. The sixth cover, by Doyle, was 
designed in 1849; with only the addition of one colo 
in 1913 and, in 1949, the removal of advertising to allo 
a red border, it was with us until May 1956. Thi 
splendid design was as much part of the English Scer 
Fantasy as the front page of The Times or the Wilf 
Woodbine packet. Weep! club lounge and vicaragy 
Wail! waiting room and railway carriage! Rejoice ? th 
rest of us ? 

Punch had had its special covers for special numbe: 
but now every week a different pattern of jolly cold 
is splashed on the bookstalls and for this we must} 
grateful. A number of grocer-minded booksellers resen 
the splash, but this only echoes their attitude to bo 
jackets. Constant Reader is bewildered and angry, like 
deb at Waiting for Godot. Bewildered if Mr Punch is m 
in the picture, angry when Mr Punch’s dog is th 
wrong kind of dog, and very angry indeed when Andy 
Francois does a cover. Nevertheless, and this is cruci 
when packaging is changed, the covers have helpedt 
reverse the slow decline in sales — one of the two mai 
reasons for the new policy. The other is that the Do 
cover was felt to be inappropriate to our times, f 
represent stagnation and yesterday, when a humora 
magazine should be alive and a challenge. 

How, one inevitably wonders, do the covers compa 
with those of the New Yorker? Exceptions, like t 
wonderful Steinberg cat family, prove the rule that t 
New Yorker cover reflects consistently and pret 
gently some aspect of the American scene. There is 
socially conscious myopic eye peering out. With Pum 
it is quite otherwise. The attitude is as eclectic as t 
taste of the art editor. Styles and themes vary intenti¢ 
ally from week to week, the essential criteria being th 
the Punch office should like the cover and that it shou 
be a bookstall eye-catcher. However, where, as wi 
Punch, each cover is a thing in itself and not, as witht 
New Yorker, an instalment in a serialised editom 
statement, then it is far more important for the level 
design to be consistently high. Which, unsurprisin 
is not the case. Some are very good, some good, 
indifferent and a very few bad. The point is that em 
cover has to be judged separately and not in the gen 
context of past covers, all pieces of the same patte 

It is obviously hard to find 52 good covers in ay 
especially as, for the most part, the covers that 
Punch’ are apparently best conceived by regular 
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Mr Punch changes front 





tributors. This is the sort of statement that sounds sus- 
picicusly like a closed shop; and yet the shop is fairly 
open and when, a few years ago, some very OK and 
progressive humorous designers did some covers the 
result was clearly wrong for Punch, like brown boots 
at a wedding. 

I suspect that cover finding is much harder when you 
have a mixed-bag policy. When Doyle is discarded you 
have to be good, and especially if you are attempting to 
be “The best actors in the world, either for tragedy, 


3 1917 An early special cover. 
DESIGNER F. H. Townsend. 


4 1956 A recent pre-deluge cover. 
Gentle and traditional, with free 


lettering. DESIGNER Edward comedy, history, pastoral, pastoral-comical, historical- 
Ardizzone. pastoral, tragical-historical, tragical-comical-historical- 
5 Mr Punch decorative. DESIGNER pastoral...” It is as hazardous as it can be stimulating. 
André Frangois. The covers range from the Mr Punch-seasonal-tradi- 
6 Mr Punch decorative with Doyle tional to the Mr Punch-funny-decorative-modern to 
dog Toby. DESIGNER Smilby the social-comment-without-Mr Punch, from Illing- 
(Francis Smith). 


worth to Smilby to Frangois. 

Nevertheless, while this policy asks for a fresh and 
intolerant critical bite each week, it is clear that it can- 
not, by its nature, be a playing safe policy. The vigorous 
attitude which hits on the good things is going to 
disappoint sometimes with the bad. Moreover, the 
number of covers which is neither very good nor very 
bad, but simply pleasant and well drawn is, I feel, 
largely due to the lack of more artists with that vital 
spark. And that is an eternal problem. 

Consistently the best covers, witty and incisive, with 
a brilliant use of colour, are by André Francois. They 
always excite. They have a tough and sensitive wildness 
and yet sit absolutely right on the page. Perhaps that is 
why so many of the others seem to lack life. Ronald 


7 Mr Punch decorative without dog 
Toby. DESIGNER William Hewison. 


8 Mr Punch decorative with a twist S a'tne al d f . , 

and a strange dog. DESIGNER earle has done some very goo ones, ree, inventive i 
Ronald Searle. and, like Francois, not obtrusively ‘designed’. This is 

. not the place for an assessment of individual covers, but 

9 Mr Punch social comment. é : , : 
DESIGNER André Francois. particularly Quentin Blake, Hewison and Smilby come 


up with lively, happy work. The most remediable of the 


10 Mr Punch social comment 
without dog Toby. DESIGNER itn i : : 
William Hewison. new titling by Peter Hatch is lost in the whole design. 


While it is true that Constant Reader passionately 
misses the womb-like cosiness of the old cover, pre- 
cisely because it is the old cover, it is easy to feel a 
twinge of nostalgia. Unless the contents were to be 
unfailingly explosive, which they are not, Doyle would 
seem to be wrong for now — if Punch is to escape the 
embalmer’s parlour — and the present policy right. But 
there are signs that the Punch office peeks guiltily back 
over its shoulder with now and then the use of Searle’s 
revamping of Doyle on solid colour, 14, and of the Mr 
Punch block for sly titling inside. Conscience money ? 


mistakes is the way in which, sometimes, the springy 


11 Social comment without Mr 
Punch. DESIGNER Russell Brockbank. 





12 Mr Punch marks an event (the 
Radio Show). DESIGNER Smilby. 











13 Social observation with Mr 
Punch and a bit of Doyle. DESIGNER 
Quentin Blake. 





14 1958 Radical adaptation of Doyle. 
Occasionally used, and desperately 
welcomed by old readers. DESIGNER 
Ronald Searle. 


Royal occasion 


THE PROGRAMMES for the Centenary Gala Performance 
at the Royal Opera House, London, last June were de- 
signed by Peter Hatch and printed on heavy nylon 
satin from yarn supplied by British Nylon Spinners 
Ltd. The performance was given before the Queen and 
the Duke of Edinburgh; the Queen’s special pro- 
gramme is shown above. 

David L. Webster, the general administrator of the 
Opera House, wished to mark the event with a pro- 
gramme evoking the sumptuous productions designed 
for similar occasions in the past. These programmes 
were often printed on silk but in this case nylon was 
chosen because it gives the desired degree of luxury in 
an entirely modern material which has not hitherto 
been used as printing surface. 

The programme, type set by Wace & Co Ltd, was 
printed photo-litho by William Clowes & Sons Ltd, in 
three colours from Bembo type, with Glint, the most 
recent of the Monotype unit borders. It rolls on a 
wooden dowel with brass finials bearing the royal arms. 


Co_~ 
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In the Queen’s copy, shown open, it has a gold Wi 
fringe and a red Morocco leather split tube, hat 
tooled and bearing the royal cypher. Next to it is # 
container for the Duke of Edinburgh’s copy. The pi 
grammes for general distribution at the performatt 
were identical to the Queen’s copy, but had no gol 
fringe and were contained in red and blue striped tubs 

The result is a rare and considerable achievemet 
particularly for the designer who was briefed only! 
working days before the performance. Mr Hatch 
given a free hand; his only guide being a collection® 
programmes of previous gala performances, the # 
being produced by William Clowes and printed phot 
litho on silk in 1914. But such occasions demand i 
own special brand of priority and as many as! 
printers, binders, paper merchants and manufactur 
were asked to make their unfamiliar and exact 
contributions immediately. It is to be expected that 
fortunate owners of these programmes will prese® 
them as fitting souvenirs of a royal occasion. 
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THE DO-IT-YOURSELF MOVEMENT, which seems to have 
grown since the war from a general increase of leisure 
combined with high professional rates for home deco- 
rating and equipment, has resulted in the emergence 
and rapid development of a new industry concerned 
with the production of power tools for the ordinary 
handyman. The number of firms engaged is small but 
sales have risen phenominally during the past seven or 
eight years. The desire to possess one or more of these 
tools is an ambition of many householders. How useful 
and effective are they and how do they stand up to the 
demands which are made upon them ? 

In discussing the merits of four well known makes 
that are available and in assessing the efficiency of the 
various attachments offered, I have drawn not only 
on my own experience in using the tools but also 
on the opinions of a team of testers. This team con- 
sisted of 14 people, including a plumber, a bricklayer, 
a retired professional man, a craft instructor, several 
boys of 17-18 years and one girl of the same age. 
Some of the boys already had experience of amateurs’ 
power tools, some had not, but ail were keen on 
joinery and most had received formal instruction in 
the subject. Their views were particularly valuable, 
since their approach was generally objective and ana- 
lytical. 

Clearly the scope of this article could not allow a 
detailed study of ali the attachments available, and a 
few have therefore been chosen to illustrate the good 
and bad features of these tools. 


Powered hand tools 

There have always been amateurs who like to do things 
about the home, handymen who take pride in their 
ability to master some of the intricacies of the crafts of 
joiner, decorator or electrician. But in woodwork 
especially, the way to proficiency is not easy. Never- 
theless most of us derive satisfaction from having made 
something which stands as an example of achievement, 
may also be useful, and which eyes that are not too 
critical may admire. A professional finish is difficult to 
master with traditional hand tools, even though the 
methods used can easily be learned from handbooks; 
but it is an outstanding feature of the small powered 
tools and their extensions, discussed in this article, that 
they enable close fits and good finishes to be achieved 
with comparative ease by the amateur. 

That they are labour savers, and take some of the 
hard physical work out of joinery, is almost incidental. 
To set up the simplest machine often takes longer than 
doing the job and requires rather more hard thinking 
than setting out for the equivalent hand tool. What 
matters most is that a machine will often enable a 
comparative beginner to carry out work requiring a 
high degree of precision that would be beyond his 
capacity with hand tools. 

The co-ordination of hand and eye, and skilled 
tool setting that have been laboriously acquired by 
craftsmen over the years, can be greatly eased by such 
machines. Even if they will not do the whole job, they 
do allow the more interesting part of the work — the 
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Power tools for amateurs 


design and planning of the construction —to be less 
restricted by physical limitations. 

This is the market objective, the potential of the ama- 
teur’s powered tools. But home handymen vary widely. 
There is the hammer-and-nails enthusiast, whose 
energy is barely limited by the natural resistance of 
materials. In contrast, the man who is not easily satis- 
fied may bring all his powers to the mastery of his 
hobby; but while possibly equalling or even surpassing 
the average joiner in theoretical deployment, his back- 
ground or lack of continual practice is against an equal 
mastery of hand tools. 

No machine will be of real use to the first of these 
two groups. On the other hand, the perfectionist re- 
quires small professional tools, not amateur’s power 
tools. Professional power tools, however small, are ex- 
pensive and require care and knowledge for both use 
and maintenance. They often also need a floor space 
that is out of the question in a home workshop. It may 
be implied or explicitly claimed by the makers that 
these home tools are the equivalent of professional 
equipment; but this point of view cannot be upheld. 
The amateur’s power woodworking tools are meant for 
the man in the middle, who works on the kitchen table 
or a bench in the garage. He is fairly easily satisfied, and 
will burst with pride if he can produce a compound 
mitre that is moderately true. Such a category includes 
most people - and it is a potentially huge and most 
exciting market. 


Portable and bench tools 

The development of powered tools specifically for this 
market appears to have sprung from the use of small 
portable electric drills in joinery works. Over the past 
20 years a number of applications has followed mostly 
based on the drill, such as a screwdriver bit with a pre- 
set maximum torque. It was also found that shapes 
that were too large to be manceuvred over a spindle, 
or under a drill, or on a saw table, could still be 
machine-worked by bringing the tool to the work 
rather than the other way round. 

Small versions of such tools, basically drills with at- 
tachments such as saw blades or sanding discs, have 
proved to be equally useful in the home. Nearly all the 
equipment offered in portable form, where the tool 
with its gate or guard or jig is brought to the work, does 
just the kind of job that the amateur needs. 

Unfortunately, however, the makers of amateurs’ 
power tools have not been content to adhere to this 
principle and the urge to offer a set of tools that will do 
‘everything’ has brought into being a range of bench fit- 


ments, in which the drill is made to act as a motor inj 
fixed tool to which the work is brought. At first sigh 
this idea seems admirable, yet it is reactionary in thatj 
denies most of the advantages that the portable tod 
offers. Most multi-purpose appliances pay for they 
versatility by a loss of efficiency in each individual jo} 
they perform — unless the machine is so designed thy 
the over-all efficiency is great enough to compensa 
for this loss. But the degree of power, structunj 
strength and precision of manufacture required fy 
such a tool would immediately price it out of the vey 
market at which the makers of amateurs’ power took 
are aiming. 

There is a number of professional or semi-pn- 
fessional compound tools for serious craftsmen, by 
they are too expensive and require too much skill; 
operation and maintenance to appeal to the amatew, 
On the other hand there is every indication th 
amateurs prefer a tool that will do almost everythit 
and at present are prepared to accept the limitation 
which are inevitable for the sake of a price they ¢ 
afford. 


A future for special tools 

Thus we have a common dilemma in planning equi 
ment for general consumer use. The makers are all wel 
experienced in making portable tools for light 
medium industrial use. It is obvious that any she 
comings in amateur tools are not due to lack of kno 
ledge and experience on their part, but result from t& 
need to keep prices down to the optimum for thi 
market. But the keen amateur will often aim at posse 
ing more than one tool, to save himself the time of di 
mantling and re-asscmbling the equipment for each je 
he has to perform. As the do-it-yourself moveme 
spreads this group will also expand and may well fi 
that it becomes dissatisfied with the performances @ 
multi-purpose tools. The opportunity exists here if 
more specialised tools that will perform with greait 
efficiency than the majority of multi-purpose tools 20 
on the market. The Selecta Home-master Workshop 
viewed on page 48 shows that a move in this directi 
has already been made with excellent results, and! 
further development of this trend should open! 
enorme us possibilities for the future. 

In the meantime the multi-purpose tools will @ 
tinue to give satisfaction to the majority of handyme 
The way in which different makers have solved! 
many problems involved, and the comparative effect 
ness of the individual attachments offered, are 
cussed on these pages. 
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| motor fal The drill is the basis of the various tool attachments in three of 
t first sigh the four kits discussed in this article. Three drills were tested by 
; DESIGN : the Wolf Cub, the Bridges Tool Power, and the 

iry in thati Black & Decker U1. However, a report on the Ut has not 

ortable tod been included, since it has now been superseded by a new design, 

iy for ther the D500, which was not tested. A new two-speed drill by 
dividual jo) Selecta Power Tools Ltd, costing £9 17s 6d, has also recently 
esigned thi been introduced, but has not been tested by DESIGN. Used 
compensa; Specifically as a drill on relatively heavy work, it was noticeable 
> structurd that inexperienced amateurs produced widely differing 
equired fr performances which were unrelated to the power capacities of 

- of the ven the individual makes. As they became familiar with the 

power took characteristics of each drill, the nearer did the drilling speeds 
align with the actual power capacities of the models tested. 

; These drills are usually too fast for large holes, but for ordinary 
oe screw sizes give a clean and accurate hole that justifies their use 
ftemeny be in experienced or inexperienced hands, quite apart from time 
1uch skill x saving. In addition to flexible sanding discs and polishing mops, 
he amateur, more complicated jigs, guards and gates have been added to the 
lication thi simple drill body to produce a variety of portable tools in which 
everything the pistol grip and trigger switch remain important elements in 
e limitation the tool’s operation. 

‘ice they « With practice the drills are all easy to handle, but ergonomic 
study of their shapes could significantly improve their all-round 
performance, especially for beginners. 

Cub }-inch drill 210 watts. MAKER Wolf Electric Tools Ltd. 

nning equip £6 12s 6d. 

rs are all The Wolf Cub was first in the field as a low priced light drill, and 

or light ani much of the interest in small power tools must stem from the 

t any short early popularity of this model. i 
It uses a quick action spring-jawed chuck which is set up by hand 

ack of kno by an Allen key. This is less convenient than the conventional 

sult from th bevel gear type of chuck key, but it works well enough for a small 

1um for thi drill. It fits comfortably into the hand at rest; but in use with a 

m at possess drill bit, although there are no points of discomfort, the form is 

e time off not sufficiently positive to offer a confident grip. The trigger has a 

A self-locking position, which is inclined to stay locked until one gets 

t for each jot used to it. It is finished in an attractive fawn-bronze, but this 

lf moveme shows wear marks easily as it contrasts with the colour of the 

may well fini zinc-base metal beneath. The Quartermaster (not tested) is a more 

formances @ powerful drill now available from this firm. 

cists here i Tool Power }-inch drill 325 watts. MAKER S. N. Bridges 

with great & Co Ltd. £7 19s 6d. 
yose tools ne This drill balances well and because of the simple pad shape of the 
Workshop end casing, can be offered to the work at any position, such as 
; _ drilling upwards into an awkward corner. Bridges supplies with 
this directs the accessories a long handled chuck key and a thin chuck spanner, 
sults, and & so that the drill can be adapted easily to various attachments. The 
uld open? body casing is almost distinguished, being simply contrived in all 
its parts. The handle, which is placed well forward to keep the 
cols will # weight over the hand, seems not to have been designed in the same 
idiom, though its flat sides are helpful in directing the drill, in the 
of —— , same way as the flat sides of an automatic pistol. The dull silver 
ve solv - 


finish is appropriate to its function and wears well. The Neonic 
ative effect (not tested) is a later version of this drill. 


ered, are ¢ 





Bridges drill 
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Black & Decker rip saw 


Black & Decker sander 


Bridges sander 


Bridges rip saw 


Rip saws 


Bridges £4 19s 6d, Black & Decker £3 115 6d. 

The designs of these two attachments are almost identical, and 9 
only vary in the way that they have been detailed. Bridges hasg 
6-inch saw and a cast sole plate. The fence is graduated, and th 
is a guiding point for use without the fence. The Black & Deck 
with a 5-inch saw and a pressed metal sole of smaller size, is 
generally lighter and slightly easier to assemble. Perhaps owin 
its lightness it was found by the testers to be more manceuvrab 
and to cut more cleanly, with nearly as much capacity for wo 
the Bridges saw. 

Both tools show more concern for appearance than is general 
among attachments. Bridges uses a loop handle that is fairedi 
the saw casing in line with the blade and, though logical for 
directing the work, this lays the weight to the left. Black & Deg 
uses an offset pistol handle, nearly at the line of balance, and kh 
separate semi-circular saw casing. The lower saw guards in be 
models are pushed open as they enter the work; and are closed 

a spring, or by the torque of the saw, giving reasonable proteg 
The fences are set well ahead, so that there is a reassuring lead 
the work before cutting begins. Had they been stouter and 
carried back further they would have helped in the run out of 
last few inches of a cut. The tables tilt, so that the saws can be 
inclined and they are hinged in front to control the depth of ¢ 
Used without a fence, and hand guided over a pencil line, th 

be directed easily. This is most useful for rough sawing hardb 
or ply especially where there are broad curves to be followed. 
Hardwood, such as oak, cuts cleanly and well if the feed is 
easily. It was thought that the home workshop would hardlyn 

a ripsaw, for most timber would probably be bought in the size 
required and prepared. Yet these tools immediately justified 
themselves by converting a quantity of off-cuts and odd sizes tha 
had been lying idle. They are most useful, however, in cutting 
rebates, grooves and undercuts in large work. These may hardly 
orthodox work for a ripsaw, but they are difficult amateur 
operations which can be carried out with much greater accuracy 
and speed than by other home methods. Because they are portabe 
tools there is no problem in handling long boards or broad sheet. 
Wolf produces a portable rip saw incorporating a wobble blad 
designed specially for grooving. This attachment, which cost§ 
£4 5s, was not tested. 


Sanding attachments 


Black & Decker finishing sander attachment £4 15s. 

This consists of an important looking housing that is dogged 
the drill body (only fitting Black & Decker drills), the drill 
driving an }-inch throw crank with a counter weight. The ci 
gives an orbital movement to the sanding plate which floats ¢ 
rubber suspension blocks. One of the amateur’s constant nee 
to correct and true up his level of hand planing over large suf 
Though the work may be no faster than when sanding by h 
the tool will float easily so that a true plane is achieved: and 
lies its greatest merit, for it is flatness rather than smoothne 
is so difficult for an untrained hand to produce. 


Bridges Nu-Sander £3 5s. 

This is an oscillating attachment (also fitting Wolf) that give: 
sanding plate a small arc of vibration on an axis inclined 30° 
drill. The vibration transferred to hands and body is dis 
and it is only appropriate for light finishing work. On an a 
trued surface it will produce a fine finish. 
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Wolf saw table 


Black & Decker saw table 
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DESIGN 117 


The remaining tools to be discussed have the common 
characteristic of using a cradle to hold the drill, usually with 
the pistol grip turned upwards. Other attachments are made 
direct to this cradle, or to bars fitted through it. It is the bench 
tools which seem to be most advertised, as exemplifying the 
versatility of amateur power tools, yet we find them the least 
satisfactory, with the outstanding exception of the Bridges comb 
jointer. The pistol grip and trigger switch of the basic drill are 
no longer necessary to the operation of bench tools. In many 
cases the drills, which are suitable for their purpose as portable 
tools, are underpowered for the bench attachments, so that they 
stall or heat up. For the more complex assemblies it would be 
preferable to fit a straightforward electric motor. The fixing of 
the parts is usually well contrived, the general method of 
locating being by thumb screws or by tapered keys that are 
pulled up with butterfly nuts. Several of the Wolf parts, on the 
model tested, were undersize by as much as ‘004 inch which 
meant filing and scraping before they could be fed on to the bed 
bars. Only Bridges and Selecta provided spanners or other 
tools for use in general assembly. Fixing to a bench or wooden 
sub-frame is of course necessary, but the truth of each fixing 
will need checking after changing to many of the adaptations. 
It is a pity that some method of easy shimming with quick-fixing 
screws or dogs, has not been devised. 





Saw tables 


Wolf £3 8s 6d. Bridges £3 9s 8d. Black & Decker £3 9s 6d. 

The size of the saw and table limit the deployment of these 
attachments. Fairly square cross-cutting and ripping are possible 
in small scantlings, but the most useful function is grooving and 
rebating. 

The Wolf has a 4-inch saw, giving a depth of cut up to 1 inch and a 
6-inch table that is barely large enough. The saw runs between 
centres on an arbor. The table fits on to the bed bar, but also seats 
on its own foot, combining this with a neatly contrived saw guard. 
The upper guard is inadequate and unlikely to be used. The fence 
scraped paint off the table in one movement. The table, and thus 
the fence, on the sample tried was out of true with the bed by 

14°, and there is no means of correcting except by adding a 
tapered fence board. 

The Bridges has a 6-inch saw and an 8-inch table. The table is 
extremely difficult to assemble correctly, being bracketed out 

from the drill holder by two arms of doubtful design. 
Consequently it is difficult to adjust for height and is never quite 
firm. Almost as much criticism by the testers has concentrated on 
this contrivance as on all other equipment. 

The Black & Decker uses an arbor mounted saw, which is useful in 
giving room all round. Adjustment of centres for truth of running 
is not precise, and therefore some whip is likely. This will cause 
blade wobble and a coarse finish to the cut. Otherwise the cutting is 
good and of a reasonable capacity. It uses the same kind of guard 
as in the portable saw and it is probably safer than other makes. 
The saw assembly is shown here with the U1 drill, now 
superseded by a new design. 
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Bench drills 


Wolf £3 4s 6d. Bridges £6 13s 11d. Black & Decker £4. 

The chief advantages of a bench drill, over a portable one, are thy 
the hole can be drilled true, and the feed can be more easily | 
controlled, especially when considerable pressure is required. 
There is little advantage over drilling in the normal lathe positigg 
unless the work is large or heavy; and here the small size of table 
often provided means that the work will seldom be dogged or 
clamped into position. 

The Wolf uses the lathe tail stock and sliding arbor for feeding th 
work, limited by a somewhat rough action from a small lever. The 
Bridges uses a hinged lathe tail stock that can be turned intoa 
vertical position, carrying the lathe bed bars and drill holder with 
it. As there are two bars in the Bridges design, a clamp is applied 
across these, allowing the drill holder to slide freely in relation 
this clamp. It is controlled by a spring and a long handle, which 
give a comfortable downward feed of 2} inches. 

The Black & Decker bench drill is built as a separate tool on quite 





orthodox lines, sharing no parts with other attachments, exceptir 


the drill itself. The feed is 2? inches but there are no provisions@ | 


the base plate for dogging the work. 


Comb jointer 





Bridges £3 9s 6d. 
The Bridges comb-jointer is in the form of a table, with a sliding 
top, that carries the work piece into a wobble saw (a wobble saw 
is a rip-saw blade set askew, so that it makes a cut {-inch or so 
wide). Each successive cut is positioned by locating the previous 
cut over a register. Once set up it will take one through all the 
comb joints on a set of drawers with speed and reasonable 
accuracy. The only real criticism is on the register piece itself, 
which is made from a bent strip that, on the model tried, was out 
of parallel with the left face of the table. 

This may be considered a first rate amateur’s tool, because it 
enables him to do a job that is quite beyond his capacity by other 
means. Moreover the comb-jointer will produce joints in 
hardboard and softwoods that are perfectly sound and open up 
entirely new standard for home joinery. 


Wolf bench drill 





Bridges comb jome 
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Lathes 


Wolf 18s 6d. Bridges 18s 11d. Black & Decker £5 19s 6d. 

Wolf and Bridges prices exclude the cost of parts used also in the 

bench drill assemblies. 

Wood turning lathes are made by mounting the drill in a carrier to 
form a headstock. Into this carrier are set the tubular beds, and a 
tailstock piece forms the other foot. Obviously they need setting on 
agood sub-bed, but may need to be re-shimmed each time the tail 
stock is moved. All the lathes turn hard wood and soft wood quite 
successfully against the face plate, but they are barely adequate for 
long work between centres. Also, I was not fully satisfied that the 
drills are appropriate for prolonged loading on their front 

bearings, such as they would get from turning work. The faults of 
the lathes lie not in their means of adaptations, which are good in 
their ways, but in the application of a portable drill, suitable for 
axial and torque loading, to work involving lateral loads. 

The Bridges has two tubes for its bed, giving a length between 
centres of 22 inches and a gap of 4 inches. The tail stock has a 

lever operated arbor, with 14 inches of travel. 

The Wolf has a single }-inch bar for its bed, giving a gap of 
2tinches and 14 inches between centres with the standard bar. 
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Bridges lathe 


Black & Decker lathe 


The drill holder has the useful refinement of an adjustable back 
centre for the drill, so that it can be accurately trued against the 
tail centre. 

Black & Decker makes a completely different approach in its 
design. The lathe is not one of several adaptations of a drill 

holder and foot connected by a bar to a tail stock and foot, but is 
built in an orthodox way on a separate lathe bed. Stocks and bed 
are fabricated from sheet metal, but there is a close approximation 
of appearance to that of a normal duty lathe. Thus many of the 
points of design usually associated with light wood turning lathes 
are abandoned for a more ambitious form, with improved 
manceuvrability and the potential of good all round accuracy. 
However, some of this advantage is offset by the surprising fact 
that the saddles of the head stock and tail stock taper fit on to the 
bed. This would be excellent if two machined surfaces were 
mating, but with sheet metal there is no positive location. As the 
locking screw is tightened the saddle can be pulled down by 

4 inch, and lateral displacement is also possible. Admittedly this is 
not a vital matter in a wood turning lathe, but it is a pity. 
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Selecta Home-master Workshop £14 10s excluding cutters and drill. 


This has an approach altogether different from the other products 
considered. It provides a universal tool and work-holding rig, 
instead of a series of tool adaptations, built together to form 
various machines. It is somewhat like a radial drill or a universal 
milling machine, for the tool comprises a vertical column upon 
which are mounted two radial arms; one of which carries a work 
table and the other a universal head. These both rotate about their 
arms; while the head also slides in and out, and is pivoted upon an 
axis at right angles to the arm. In addition there is a 
lever-controlled slide which holds the drill and gives 3 inches of 
feed so that it can be used as a sensitive drill at any angle. All 
turning movements are graduated to 5° on large scales. 

Thus it differs from the other combinations in offering a complete 
mechanism, to be bought as a unit, rather than a set of components 
that can be bought one at a time and added to as desired. 
Consequently there is a considerable gain in integration. Because 
the post and radial arms are substantial and of good length there is 
an encouraging rigidity and all round freedom of movement. Most 


work can be carried out on a wooden table fitted across the base 
plate of the machine, which the owner will have to make for 
himself. The steel tilting table on the radial arm allows the head 
and drill to be used beneath the work like a conventional saw 
bench, or at the side for end work. 

The man who has to do his woodwork in the kitchen, because he 
has no separate workshop, can concentrate most of his activity 
around the single tool, and with a little ingenuity can perform 
some intricate operations. 

This is an ambitious tool, with a wide range of possibilities and, 
because it is rather more self-contained than the other kits of 
accessories, it will be useful in a limited space. It needs careful 
and intelligent use, but because all the parts are large the work 
pieces can be handled comfortably and a practised user shouldg 
a high degree of accuracy. Designed for use with most of the 
standard makes of }-inch drill, including the new Selecta 
two-speed, this tool calls for a drill or motor of ample power ifiti 
to be used to full capacity. 
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PLASTICS 


OF ALL MATERIALS plastics, in their many different 
varieties, offer perhaps the greatest possibilities for 
imaginative treatments of colour, shape and form. The 
comparative ease with which complex curves can be 
moulded — in products ranging from washing up bowls 
to radio cabinets — creates for the designer a freedom of 
approach that no other material at present offers. The 
part which the designer will play in Britain’s exports of 
finished plastics articles to the countries of the pro- 
posed European Free Trade Area will therefore be of 
considerable importance. 

A recent survey by the journal British Plastics sug- 
gests that if the FTA is formed on the lines at present 
conceived the outlook for Britain is promising and the 
industry should be able to improve on its already 
thriving trade. British Plastics goes on to say that “the 
total plastics materials production in Europe is likely to 
overtake that of the USA by 1960”, in spite of the fact 
that “‘the average level of plastics consumption (in 
Europe) per unit of population . . . is little more than 


1 Germany Exporter 4-valve portable battery receiver. A base unit 
is available enabling the set to be used as a mains receiver. 
Cabinet in grey or red polystyrol. MAKER Max Braun. 79°50 DM. 
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half the US figure”. Thus there 1s plenty of reason to 
believe that the European market for plastics materials 
and products will continue to expand. 

As in several other industries Germany, whose total 
plastics production now exceeds that of the UK, is 
likely to be one of Britain’s chief competitors. Although 
she produces some designs, particularly for the radio 
industry, that are flashy and medernistic, many of her 
domestic consumer goods reach an extremely high 
standard, notably the brilliant range of designs for 
sheeting produced by Gdéppinger. As with Britain 
Germany exports about a quarter of her plastics pro- 
duction, but, unlike Britain, the majority of this export 
trade is to other countries in Europe, which gives 
her a useful lead in trade within the FTA. 

Italy is next in line as a competitor with British 
goods. Her production is equal and possibly a little 
greater than that of France but less than half that of the 
UK. In finished products Italy excels in the subtle and 
often imaginative shaping of her three dimensional 






















designs. Many ordinary kitchen utensils by such firms nations, the individual countries within the Benely 
as Kartell-Samco exhibit delicate refinements of form and Scandinavian groups produce only small quantitig 
which put them in a class by themselves. Perhaps more _ of plastics materials. In the consumer goods field thei 
important is the willingness of designers and manu- __ trading success is likely to rest largely on goods of high 
overseas facturers to experiment with new ideas. The vacuum quality, designed with a flair for fashion and good taste 
review cleaner by Rem di Rossetti Enrico, which is markedly -an approach which has reaped valuable rewards ip 
original in form, is illustrated in this article, while an other industries in these countries. 
experimental prefabricated unit bathroom was illus- The scope for plastics in replacing more tradition, 
trated in DESIGN for November 1957 page 66. materials is increasing year by year. The growing use of 
Unlike Italy France at present imports considerably thermoplastics is already bringing many advantages tj 





more plastics materials than she exports and is in fact the user that the older thermosetting materials could 
the largest importer of these goods in Europe. Many of not provide. In the future the development of neg 





her designs lack the refinements characteristic of the materials such as the high density polythenes 





best work from elsewhere in Europe, but her vast polypropylene may bring revolutionary changes inf 
pavilion at the Brussels International Exhibition, clad on home. But success will come to those firms who + 
two sides in glass fibre sheet suggests a growing bine technical innovations with an imaginative 
confidence in her ability to make use of the possibilities proach to design. On these pages we therefore presen 
of these new materials. selection of products from Europe in which excelleg 
of design is an important characteristic. 









Compared with these major plastics producing 









2 Germany Intercommunication unit with the casing made of 7 
high impact polystyrene. MAKER Siemens and Halske AG. x 


3 France Rigid P VC sheet enclosing natural elements (leaves, 7 
feathers, etc) for use as decorative panels. MAKER Société 
Normacem Fibre & Mica. 












4 Sweden Bibo television service in akrylnitrilstyrene available 
red, green or yellow. DESIGNER Carl Arne Breger. MAKER AB 
Gustavsberg Fabriker. Cup Skr 1-30, tray Skr 1-65. 





§ Italy Special ceiling lighting fitting in Perspex and metal, 
to be quantity produced in Rotaflex. DESIGNER Roberto Menghi.~ 
MAKER Guiseppe Ostuni. : 





6 Denmark Reversible trays made of melamine set in teak fi 
DESIGNER Finn Fuhl. MAKER Torben Orskov & Co. Dkr 29-50 
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+ Germ: ny Chargeable electric pocket torch with casing of 
polystyro!. MAKER AEG. 18 DM. 


§ Germany P VC sheeting printed in a range of brilliant colours. 
Leading Scandinavian designers were commissioned for this 
particular series. DESIGNERS (left to right) Stig Lindberg, Stig 
Lindberg, Astrid Sampe, Lurs Johanson, Marianne Nilson, Stig 
Lindberg. MAKER Géppinger Kalico-und Kunstleder-Werke GMBH. 
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9 Denmark Gourmet salt and 
pepper shakers in nylon. DESIGNER 
Kristian Vedel. MAKER Torben 
Orskov & Co. Dkr 9:50-16-50. 


10 Italy Electric hair dryer with 
nylon casing. DESIGNER Guiseppe de 
Goetzen. MAKER F. Ili Chiminello srl. 
L6,600. 
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11 Italy Polythene basins. DESIGNER Roberto Menghi. MAKER 
Smalterie Meridionali Spa. L500-930. 


12 Germany Electric fan which swivels on a ball point. The 


casing is made of white and light green polystyrol, the fan blades 
being of light blue rubber. MAKER A EG. 56 DM. 


13 Italy Fruit salad dish made from high impact styrene. DESIGNER 
Gino Colombini. MAKER Kartell-Samco srl. L 1,200. 


14 Sweden Kitchen brushes made of high density polythene in 
red or blue with nylon bristles. DESIGNERS Bernadotte and Bjern. 
MAKER Husqvarna Borstfabrik. Skr 2:25 











15 Italy Small portable vacuum cleaner with a nylon casing. 
DESIGNERS Achille and Pier Giacomo Castiglioni. MAKER Rem di 
Rossetti Enrico. L32-500. 


16 Sweden Polythene milk churns. DESIGNER Ake Strémdahl. 
MAKER Svenska AB Polva. Two litre Skr 11-75, three litre Skr 13-50 
five litre Skr 16-00. 


17 Italy Polythene graduated bucket. DESIGNER Roberto Menghi. 
MAKER Smalterie Meridionali Spa. Seven litres L1-000, 
10 litres L1-600, 15 litres L2-000. 
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Way trust to luck and guesswork about 


Lighting—Troughton & Young have unrivalled 


experience in this specialised field. The skill of their designers and the manufacturing resources 


at their command enable them to offer an incomparable lighting service 


When you need guidance in lighting consuh 


TROUGHTON & YOUNG 


TROUGHTON & YOUNG (Lighting) LTD. The Lighting Centre 
143 KNIGHTSBRIDGE, LONDON, S.W.1. ’*Phone KENsington 3444 
and at 46 Rodney Street, Liverpool 1. 





Great Northern House, Euston Road. For: British Transport Commission 
Architects: Messrs Oscar Garry & Partners 








. 





Methods of approach 

Charles Eames, talking about the design approach to 
some of his chairs. From Interiors: 

“When Ray (Mrs Eames) and I did the moulded ply- 
wood chair . . . we set out deliberately to develop an 
economical and feasible method for moulding ply- 
wood. This was the first step in developing a chair 
which we hoped would have good qualities but whose 
qualities we insisted would be inherent in the mass 
production system and have their basis in the mass pro- 
duction method. I do not know to what degree we 
succeeded in this, but I feel that we made a fairly clear 
statement of the handling of the connection between 
two different materials. 

“We have always been aware of not even attempting 
to solve the problem of how people should sit, but of 
rather arbitrarily accepting the way people do sit and of 
operating within that framework .. . 

“The moulded plastics chair was much different. The 
reinforced polyester was a special technique developed 
for areas that demanded a high performance material. 
Essentially this meant the aircraft industry, that could 
afford big investments for the development of material 
and tooling. Our object was to make this high per- 
formance material accessible to the consumer in a 
chair that would ultimately give it a high performance 
per dollar. The problem was not so much one of form... 

“It was in the most desperate hours, when there 
seemed to be no hope of getting the perfect moulding 
for the reinforced polyester chair, that the upholstered 
wire chair was conceived . . . 

“So we thought we would go to the opposite 
extreme and do a moulded, body-conforming shell 
depending on many, many connections — but con- 
nections that we as an industrial society were prepared 
to cope with on the production level. If you looked 
around you found these fantastic things being made of 
wire — trays, baskets, rat traps, using a wire fabricating 
technique perfected over a period of many years. We 
looked into it and found that it was a good production 
technique and also a good use of material. Before the 
moulded plastics chair had been solved, the moulded 
wire chair was well under way... 

“But the beginnings of the cast aluminium chair 
[DESIGN July page 67] were entirely different. This one 
started when Alexander Girard came to visit, and we 
were talking about furnishing a house which he and 
Saarinen had just completed, a house marvellous in 
concept and superb in quality, and he was bemoaning 
the fact that there was no real quality outdoor furniture 
that he could get for such a place — that is, the quality 
he wanted ... 

“As we were trying to analyse the reasons why there 
was nothing available on the market to suit him, we 
were of course starting to write a programme for 
designing the object to fill this void.” 


The honest designer 

Misha Black in a talk given at the Technical College for 
the Furnishing Trades, Shoreditch: 

“If the designer is prepared to forget his early am- 
bitions to be a world-famed genius, if he will bed 
himself deeply into the industry so that he becomes a 
Part of it (while yet retaining such wide interests that 
his original and always developing visual sensitivity 
can influence all those with whom he works), if he can 
accept the problem of producing the environment for 
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hundreds of thousands of people as an essential part of 
the discipline within which he must work, if he can add 
to that social framework the steel cage of technical and 
marketing requirement, then I believe he ceases to 
compromise, ceases to be dishonest, accepts the prob- 
lems of industrial design squarely and honestly. If he 
does all this, as many designers have already done, then 
he and his colleagues in the factory will produce 
furniture in which we in Britain shall find cause for 
pride. He will not, thus, produce individual master- 
pieces, but he will add to the totality of design develop- 
ment and that is an epitaph of which no one need be 
ashamed... 

“The designer cannot do this alone. Management 
must equally accept design as a creative operation in 
which many people must take a part with the staff de- 
signer as the prime motivator. The young designer 
must be nurtured and encouraged, given time for long 
term experimental work as well as for the urgent job on 
hand. He must be assisted over the bridge from eager 
studentship to mature authority . . . 

“Until our industry equals, on a wide scale, the 
Arabia ceramic works in Finland where designers em- 
ployed by that company are encouraged to experiment 
and develop long term design products in almost ideal 
working conditions, we must expect some of our best 
designers to prefer the organised quiet of their own 
studios.” 


More than a Union Jack 
George H. Parker, chairman of the Association of Super- 
vising Electrical Engineers, on efficiency and salesman- 
ship in British industry at the association’s recent 
annual conference: 
“Our sales and service organisations must revise their 
ideas drastically. Far too long has the electrical in- 
dustry accepted the position that it is a real concession 
for the manufacturers to supply the customer with 
what he wants. Delivery dates at present on some 
standard-catalogued items are back to what they were 
in wartime. Recently I found it was quicker to obtain 
Swiss manufactured goods than to buy British . . . 
“Continental buyers want more than a Union Jack 
with ‘Buy British’ inscribed on it. They want technical 
representatives on the spot. They want design suitable 
for their own specific needs; sales literature in lan- 
guages and measurements that they can understand. 
Failure to interpret correctly a customer’s order is too 
frequent and common nowadays.” 


The voice of the consumer 

Frank Carioti, vice president, Dave Chapman Industrial 
Design, Chicago, speaking on design, costs and profits in 
the television and appliance industry at a Press con- 
ference in the Merchandise Mart, Chicago: 

“We suggest that the basic problem in the appliance 
industry today is not design, nor costs, nor the con- 
sumer. The responsibility for the current situation 
(the recession) rests squarely on the shoulders of 
management, whose complacency since V-J day has 
bred complacency in research and planning. 

“This industry (the appliance industry) has been 
meeting markets, not building them — following trends, 
not making trends. Manufacturers have been studying 
their competition with more intensity than they study 
their customers... 

“The most important ingredient missing in our 
industrial programme in the last 10 years has been 
long range planning that brings the wishes of the 
customer into the product planning conference room. 

“Design is a part of any mature planning pro- 
gramme - for one of the most valuable functions the 
designer can perform for industry today is to supply 
the voice of the consumer at management levels, 
interpret and even anticipate consumer desires, and 
work with all departments of industry to translate that 
desire into creative plans, new products and new 
markets. 

“TI must emphasise that design must be part of an 
overall plan-it cannot function with maximum 
effectiveness sitting out in the left field. While the 


appliance and automative industries are generally in 
rough water, the same economy that fails to support 
them is chalking up some exciting success stories in 
other areas... . 

“We must create, design, engineer, produce and 
advertise products today that cater to a way of life, not 
a way of production. We must design homes for a way 
of living, not a way of building.” 


Integration in the kitchen 

Arthur N. BecVar, manager, industrial design, General 
Electric, Louisville, on new trends in kitchen design at the 
National Appliance and Radio-Television Dealers’ 
Association, Chicago: 

“Statistics on market saturation show that we can no 
longer exist by supplying people who do not have 
appliances. They are rapidly ceasing to exist. More and 
more the kitchen appliance industry will have to de- 
pend on real innovation in design. The way to achieve 
this, is to study social and family patterns and the 
internal and external forces that have made them that 
way, and then you are in a position to relate the inno- 
vations that are constantly coming out of the labora- 
tories to the real needs of people . . . 

“The emotional needs are becoming equally im- 
portant and the trend is to beauty and simplicity of 
form, and towards an integration of the proliferating 
devices, appliances and gadgets that are increasingly 
being brought into use in the kitchen. It is worth 
noting that as each new appliance is developed it does 
not seem to replace previous appliances, so that we get 
an ever increasing number of them, thus making it 
vital that we tie them in to a unified whole . . . 

“In addition to its function as a meal preparation 
centre the kitchen must take care of such diverse 
activities as between-meal snacks, washing, ironing, 
child-care, animals, drinks, and even guests. Obviously 
preparation for all these things cannot be standardised 
to fit every family although research has indicated cer- 
tain basic norms in the planning of the space.” 


American eyes on Europe 

American Society of Industrial Designers’ Newsletter 
reported recently on Clarence F. Graser’s visit to Europe. 
Mr Graser, General Electric, recently spent six months as 
a consultant for the European Productivity Agency: 
**Many of the European designers in Italy and Norway 
and Sweden for instance stated that it is difficult to con- 
vince some companies that a professional designer 
should be used on products of a mechanical nature. 
There is occasionally a tendency to import a designer 
perhaps because of the psychology of considering 
something imported to be superior, but there is one 
large company in Stockholm that employs an American 
designer on refrigerators. 

“This would indicate that European industrial de- 
signers do not as yet have the engineering background 
to fit them for this type of design. 

“European designers were greatly impressed with 
the status that the American designer has in his relation 
with management and by the manner in which he used 
product planning and market research in a design pro- 
gramme. These aspects were new to European de- 
signers. Mr Graser found that European management 
was still ‘engineering-oriented’ and that the marketing 
revolution that has been taking place in America for 
many years has only begun in Europe. The European 
manufacturer takes great pride in product quality and 
products are often spoken of as having ‘Swedish 
quality’ or ‘German quality’. However, Mr Graser 
felt that the criterion of ‘value’ was little used in 
Europe, the products tending to be ‘over-engineered’ 
rather than being concerned with the relative value to 
the customer. 

“The anticipated European Common Market, 
thought Mr Graser, may provide, however, the severe 
competition that will change the emphasis from engi- 
neering to marketing thus making the use of the term 
‘value’ as a criterion for judging a product more im- 
portant than quality of construction alone.” 
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Aiding British cotton 

The Cotton Board Colour, Design and Style Centre, 
Manchester recently organised an exhibition called 
Cotton and . . . at Lurex House. The exhibition showed 
designs for printed and woven fabrics in mixtures and 
blends of cotton and other fibres by the textile school 
of the Royal College of Art. 

The Cotton Board Colour, Design and Style Centre 
was formed in 1940 to help British cotton manu- 
facturers to improve the design standards of their 
products and to provide, among other things, a perma- 
nent show place where the finest examples of British 
cotton textiles could be seen. 

For the past seven years the director of the centre 


Donald Tomlinson 


has been Donald Tomlinson who succeeded to J. Cleve- 
land-Rell. Mr Tomlinson is one of a small, but in- 
creasing group of people in different industries who 
although not designers themselves have had and are 
having a definite and detectable influence on design 
standards. He came to the Cotton Board by way of 
journalism, bringing with him a knowledge of the in- 
creasing importance of design and wide experience of 
overseas markets (he has been overseas editor for two 
trade publications). Since Mr Tomlinson came to the 
Cotton Board, the Colour, Design and Style Centre has 
emphasised the importance of the fashion side of the 
cotton industry. He feels that success for British 
fabrics, particularly in European markets will depend 
as much on the high standard of made-up garments as 
on the textile designs alone. 

In reference to the cotton industries’ trading pros- 
pects in the Common Market Mr Tomlinson said that 
he thought in some high-quality cottons we already 
commanded the interest of the European markets but 
he suggested that a greater effort would be needed in 
both design and selling methods for goods in the lower 
price ranges. 

Asked about the seriousness of the threat to the 
Lancashire industry of foreign importations of cheap 
Cottons, particularly from the Far East, Mr Tomlinson 
said the problem was a complex one affecting differing 
sections of the industry. He thought that whatever else 
happens during the next five to ten years the character 
of the Lancashire cotton industry will change. This, he 
said, is an economic fact which could prove beneficial 
if we played our cards properly. We should concentrate 
on the fabrics we have a name for; however he has- 
tened to add that he was not suggesting looking to the 
past for styles, but that there is a whole field of design 
and allied techniques which we can use without fear of 
being imitated, or at least successfully imitated. 


DESIGN 117 


General consultant 


Recently F. H. K. Henrion accepted invitations to act 
as design consultant to a number of organisations. 
These include the British Transport Commission for 
which he is designing new symbols, devising colour 
schemes for rolling stock, and advising on public 
lettering and many other problems. He is also acting as 
general design consultant to George Ellison Ltd, 
Birmingham, manufacturer of electrical switch gear, 
to which he is responsible in co-operation with the 
firm’s engineers for the design of the various kinds of 
gear, instruments and machines, as well as co-ordina- 
ting the firm’s general house style. 

Through Erwin Wasey, Ruthrauff & Ryan’s London 
and New York offices, Mr Henrion is concerned with 
the planning of advertising and the presentation, in all 
its aspects, of KL M airlines in both hemispheres. 

He is well known as one of the leading graphic de- 
signers working today. His posters for the Post Office 
and for London Transport, for instance, are examples 
of his ability to present information in terms of 
graphic images, and indirectly of his skill in utilising to 
this end an astonishingly wide range of visual material. 
However, what is less generally known is his work as an 
industrial designer, in the more specific sense, and an 
organiser of what the Americans usefully term “total 
design’’. 

Mr Henrion is very much alive to the responsibilities 
of the consultant designer, who must, he believes, be 
concerned with all problems of design in their widest 


Sam Lambert 


F. H. K. Henrion 


sense, with everything that is made in two or three 
dimensions. It is with these responsibilities in mind 
that Mr Henrion sits in the chair of the general con- 
sultant group of the SIA, which is organising a small 
exhibition of its work to be held one evening in The 
Design Centre next month. 

Mr Henrion first worked as a designer of textiles in a 
Paris studio (he says this apprenticeship was an ex- 
cellent training in appreciating the compromises a de- 
signer must learn to cope with). He then joined Paul 
Colin, whom he regards as one of the leading poster 
designers. He came to Britain in 1936 at the invitation 
of the Crown Agents for the Colonies to design ad- 
vertisements for citrus fruits, and has stayed here, 
apart from his frequent trips abroad, ever since. 

He is a visiting lecturer in graphic design at the 
Royal College of Art, an examiner for the Ministry of 
Education in exhibition design, and vice-president of 
the Alliance Graphique Internationale (AGI). 


REPORTS & CONFERENCES 


Ergonomics primer 


The department of work study and staff training 
director. G P Wade) of the Engineering and Allied 


Mobile information 

This mobile display unit was made by Locomotors Ltd in 
collaboration with Harris & Sheldon Ltd for The British 
Petroleum Co Ltd. The bodywork is in Bakelite polyester 
resin reinforced with Fibreglass. The four canopies are 
raised by spring loaded rams. Behind the rear display 
panel, which is removable, there is a cinema screen for 
back projection. The unit is in use at the Brussels Inter- 
national Exhibition. 


Employers’ West of England Association is to be con- 
gratulated on its initiative in recently running a 
course for designers on Designing Equipment for Human 
Use. This course was held in Bristol and included stu- 
dents from such diverse fields as steel production, boot 
and shoe making equipment, the production of wood- 
working equipment, electrical machinery, aircraft 
maintenance and nylon spinning. Resident lecturers 
were H. Murrell and S. Griew of the University of 
Bristol and of the Ergonomics Research Society, with 
other well known members of that society as visitors, 
including Dr O. G. Edholm, K. Provins, A. T. 
Welford, R. Sell and W. T. Singleton. 

The lectures covered a grounding in psychology and 
physiology, basic lectures on the use of statistics for 
analysing results, together with instructions in experi- 
mentation. A visit was paid to the Bristol Aircraft 
Company at Filton to study the design of the Britannia. 

The course lasted two weeks and during the second 
period the class split up into three parties to conduct 
experiments using the staff and students of other 
classes as subjects on such objectives as the legibility of 
indicating instrument dials, optimum positions for foot 
treadles, and determining the population stereotype for 
using certain types of handles. 

It is hoped to repeat this course which should prove 
very useful for designers in the engineering industries. 

R. M. KAY 

Talks on tourism 
The British Travel and Holidays Association held a 
summit conference recently on the development of the 
tourist trade in Great Britain. The platform ranged 
from cabinet ministers, through travel magnates and 
grand hoteliers, to an entertaining duke. The Rt Hon 
R. A. Butler came from the Home Office, which is 
usually associated with keeping people out of the 
country, to speed the conference on its way with the 
news that he expected to be admitting over two million 
tourists by 1963, out of a traffic of some seven million 
passengers coming into Britain. The travel magnates 
seemed confident that they would bring the people in, 
continued on page $9 
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The Crystalline Hall, Government Pavilion 


The Kodak Pavilion 
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, The Nuclear Power Stand, British Industries Pavilion 


So far, more than a million people have walked over the 
Marley Floor Tiles laid in the Crystalline Hall and Hall 
of Achievement in the Government Pavilion. After clean- 
ing each night these have retained a perfect appearance. 
By the time the Exhibition closes no less than 4 million 
people will have trodden these floors and they will still 
look all that good floors should, having withstood the 
equivalent of 60 years heavy commercial wear. 

The smaller illustrations show two of a number of other 
instances where Marley Floor Tiles have been supplied 
to exhibitors at Brussels. Other exhibitors in this list 
include : 

Clarke Chapman & Co. Ltd. 

Courtaulds Ltd. 

Gage Enterprises (Brussels) Ltd. 

Imperial Chemical Industries Ltd. 


Architects : Howard V. Lobb, C.B.£., F.R.1.B.A., A.I. Struct.£. 
John Ratcliff, 0.B.E., F.R.1.B.A., A.M.T.P.I. 


Display Designer : James Gardner, 0.B.E., R.D.I. 


London Showrooms: 251 Tottenham Court Road, W.1. 
THE MARLEY TILE COMPANY LIMITED 
Riverhead - Sevenoaks - Kent - Sevenoaks 55255 
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NEWS 


although the motoring organisations were pessimistic 
about accommodating them on the roads when they 
got here; the conference, however, fastened on the 
problem of finding them hotel beds as being the main 
flaw in these otherwise profitable arrangements. This 
led to some sharp exchanges among the hotel mana- 
gers, but before the chairman ruled the subject out of 
court, a strong case had been made for more hotels. 
But it was equally clear that unless the economic 
prospects of investment in the hotel industry were im- 
proved by Government action new hotels were not 
likely to be forthcoming. A. H. Jones, managing 
director of Grosvenor House, in his clear analysis of 
the situation, isolated one instance in which immediate 
help could be given; interior decoration was one of the 
main selling points of the industry and a trading ex- 
pense, but this was not wholly admitted by the In- 
spector of Taxes. 

Sir Colin Anderson, chairman of the International 
Chamber of Shipping, made a strong point of the im- 
portance of good design in ships and hotels. Travellers’ 
surroundings were an important element in creating 
the right atmosphere for a flourishing tourist trade, and 
he recommended the work of the CoID and The 
Design Centre to those concerned with this problem. 

This conference was held at the right moment to gain 
the attention of the right people on tourism’s prospects 
and difficulties. There was perhaps too much emphasis 
on Britain’s old world charms, but Sir Gordon Russell, 
director, CoID, obviously had the support of the dele- 
gates when he asked that those responsible for attract- 
ing the tourist should not forget to put forward our 
present achievements. J.N.W. 


EXHIBITIONS 


Scottish house and home 

The CoID Scottish Committee’s third exhibition in 
its 1958 programme is to be called House and home and 
will open towards the end of September at the Scottish 
Design Centre, 46 West George St, Glasgow. Its 
general make-up will be on the lines of last year’s 
highly successful Colour about the house exhibition; 
furniture and furnishings will be shown together with 
special displays of pottery, glass and cutlery. The 
exhibition will remain open for approximately two 
months. 

A special invitation is extended to schools, clubs, 
societies and other organisations to send organised 
parties either for day or evening visits. By previous 
arrangement the services of a guide lecturer can be 
provided without charge. 

The CoID Scottish Committee maintains compre- 
hensive libraries of books, magazines, photographs and 
slides dealing with many aspects of design, which are 
freely available for reference at all times during normal 
working hours. 


British design in Germany 

Between June 16 and July 19 there was staged in 
Frankfurt-am-Main what was possibly the most 
selective post-war exhibition of British design. To 
anyone fresh from the clutter of the British contri- 
bution at Brussels — whether in the official pavilion or 
the British Industries Pavilion or indeed the Council of 
Industrial Design’s own stand there - this Frankfurt 
display was a most heartening and refreshing ex- 











One of the room settings from the exhibition British 
Design organised, selected and designed by Robin Day, 


perience for only some 90 things were set out in an 
area of some 2,000 sq ft and each was allowed its full 
impact. It was perhaps the nearest thing to a Museum 
of Modern Art or a Hausindustrieform display that 
has been staged for British goods — and yet some Ger- 
man critics professed to find in it a “cosy, English 
intimacy”’’, which can be taken as a true compliment to 
its designer, Robin Day. He was invited by the highly 
successful and imaginative German proprietor of 
Géppinger Kaliko and Plastics, Dr Herbert Huller, to 
fill the admirable little Géppinger Galerie in Berliner 
Strasse, Frankfurt, how he liked and with what he 
liked, provided everything was of British design. This 
German firm, moreover, paid all the costs including 
provision of the gallery and the necessary screens and 
construction. Thus the designer had a completely free 
hand to select what he liked best from current British 
production and to show it in any manner he chose. The 
result to most visitors was entirely successful -a 
series of open bays only distantly suggesting room 
settings, each with a few outstanding pieces of modern 
furniture, separated by well spaced textiles and wall- 
papers and finished off with a handful of light fittings 
and half a dozen groups of pottery and glass. Though 
the designer himself was critical of some of the ex- 
hibits, the total effect was such that the British visitor 
could be proud but at the same time regretful that so 
few occasions are offered for proper prestige pro- 
motion of our excellent modern designs. If only The 
Design Centre could afford to be as selective and as 
prodigal with its space, its reputation might stand 
twice as high in foreign eyes. P.R. 


The Design Centre travels 

An exhibition called The Design Centre comes to New- 
castle is opening on September 18 in Bainbridge’s 
store, Newcastle upon Tyne. The exhibition, designed 





held recently in the Géppinger Galerie, Frankfurt-am- 
Main, Germany; see British Design in Germany. 


by Roger Nicholson, is a small scale version of The 
Design Centre in the Haymarket and it will show some 
350 items selected from ‘Design Index’, all of which 
will be on sale in the store. 

It is to be hoped that other retailers outside London 
will follow suit in arranging linking exhibitions with 
The Design Centre. 


Equipment progress 

The organisers of the first Domestic Equipment Trades 
Fair which opens at Olympia from September 2-11, 
have put on a special feature called A century of pro- 
gress in domestic equipment. Exhibitors at the fair have 
contributed ‘ancient and modern’ examples of their 
products illustrating the progress they have made 
either in the past 100 years or since their firms were 
established. 


COMPETITIONS 


International furniture 
The prize money for the third International Furniture 
Competition, Cantu, Italy, will total more than 10 
million lire. Also the number of design groups in the 
competition has been increased to nine and includes a 
dining room suite, double bedroom suite, hall furniture, 
furniture in wood, furniture in metal, and upholstered 
furniture. The competition is open to designers in all 
countries. The closing date for entries is February 10, 
1959; details from Concorso Internazionale del Mobile, 
Via Cavour 19, Cantu, Italy. 
Awards for wool 
The fourth National Wool Textile Design Compe- 
tition organised annually by Wool Review, this year 
attracted a record number of entries. The first prize of 
continued on page 61 
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..-Most serious problem was the walls. ..so selected 
HARDEC. Client saw immediately that HARDEC, Ve Client saw what we meant about balance meaning 
being a balanced board, stayed flat with only simple | | Quickest Fixing. A simple framework of timber 
fixing—so was perfect for panelling. Chose light grounds screwed to the wall... impact adhesive... 
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... Client, happy with HARDEC on walls, 
... We finished with contrasting cover-strips. now wants it on counter tops. Couldn't be easier. 
Job done on time—and at reasonable price Told him we could almost do it while he waited. 
as usual with HARDEC. We could, too. ®@® 
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50 guineas and the Wool Review Challenge Trophy 
were awarded to John H. Stanners of Brown Bros 
(Buckholm) Mills Ltd of Galashiels. The first prize in 
the mens wear section went to Ian McCracken of 
Broadhead & Graves Ltd, Huddersfield. Travel bur- 
saries were won by Clive Hepworth of Springhead 
Mills Co (Guiseley) Ltd, Guiseley, and John Chad- 
wick, of Broadhead & Graves Ltd. The Blue Ribbon of 
the Cloth Trade was awarded to Brown Bros (Buck- 
holm) Mills Ltd and Broadhead & Graves Ltd. 


Students travel 

The Royal Society of Arts has announced particulars 
of its Industrial Arts Bursaries Competition, 1958. The 
prizes total £3,150 and will be awarded in the form of 
travel bursaries worth approximately £150 each. The 
design categories for which the bursaries are offered 
comprise domestic electrical appliances, electric light 
fittings, domestic solid fuel burning appliances, car- 
pets, furnishing textiles, women’s fashion wear, dress 
textiles, Acrylic sheet, laminated plastics, clocks and 
watches, footwear, furniture, packaging, stage and 
television settings, typography, and wallpaper. 

The competition is open to students and young de- 
signers wishing to take up industrial design as a career. 
The closing date for entries is October 13, 1958. 

Further details from Royal Society of Arts, John 
Adam Street, Adelphi, London, wcz. 


MISCELLANEOUS 


A mark of quality 

The Furniture Makers’ Guild, which was formed in 
19§2, has announced the introduction of a Guild Mark 
and Guild Certificate of Merit to be awarded to British 
made furniture which, in the opinion of a jury, attains 
“an outstanding degree of excellence in craftsmanship, 
material, functional purpose and design’’. 

The jury will not be concerned with economics of 
cost or whether the work is done by hand or machine 
or whether it is a single piece or intended for quantity 
production. 

Further information from the Clerk, The Furniture 
Makers’ Guild, The Rectory, 29 Martin Lane, Cannon 
Street, EC4. 


A children’s museum 

The Derbyshire Education Committee has issued a 
booklet outlining the 21 years of its museum service. 
This service, the first to be established by a local 
education authority independently of a public museum, 
is outstanding in its scope and the excellence of the 
material it supplies. The service has been under the 
direction of Barbara Winstanley since it first started in 
1936. 


Universal binders 

A new adhesive emulsion called Pitabond has recently 
been announced by Caulking Services Ltd. It is 
Claimed that Pitabond is non-inflammable, non- 
staining and can be used as a binder for cement, con- 


crete, bricks, plaster, asbestos, glass, metals, wood, 
plastics, slates, tiles, etc. 


Changes 


J. Beresford-Evans, the industrial designer and one of 
the two contributors to DESIGN’s Design Analysis series, 
has joined the staff of Design Research Unit. 


LETTERS 


DRU also announces that it has moved from 37 
Park Street, w1, to its new premises at 37 Duke Street, 
W1; telephone HUNter 1681. 


Foreign aid 

The industrial design firm, Peter Muller-Munk 
Associates of Pittsburgh, USA, has been appointed 
consultant to the Swedish engineering firm of Husq- 
varna Vapenfabrik. 


LETTEBS 00 the Editor 


Justifying a form 

sir: Your comment on our model K high-temperature 
furnace (DESIGN May page 61) has considerably sur- 
prised us. In allowing the outward form of this furnace 
to be determined by its function and material, we be- 
lieved that we were following your precept. 

Our problem is to provide a tubular working-space 
that can be maintained at constant and uniform 
temperatures of up to 1500°C. A considerable amount 
of insulating material is needed to retain this heat, 
supplemented by air-cooling of the outer shell. There 
should be easy access to the central element tube, and 
the electrical connections must be safely housed. 

We have achieved all this with a shell formed of two 
identical light-alloy castings, that are easily assembled 
in spite of small dimensional variations, and which re- 
quire little machining or finishing. Their shape is fixed 
primarily by the cylindrical, ventilated insulating car- 
tridge that they enclose. The stove-enamelled surface is 
not discoloured by high-temperature, and retains its 
appearance even in a steelworks laboratory where many 
of these furnaces are employed. 

We have designed a furnace that is better than any of 
its predecessors in thermal efficiency, length of life, 
ease of maintenance and economy of manufacture, and 
we had hoped to earn your commendation rather than 
your blame. When you ask us to do more than this, and 
“proclaim its function and its nature by its outward 
form’’ we wonder whether you are not just using easy 
words, without troubling to enquire, as you easily 
could, into the difficult practical problems that we 
have successfully solved. 

J. M. PIRIE 
Johnson, Matthey & Co Ltd 
73-83 Hatton Garden, Ec1 


Chemistry and cookery 

SIR: We are disappointed in the turn taken in your re- 
view of our laboratory oven (DESIGN May page 61). 
You wonder why a laboratory oven should look like a 
domestic refrigerator, and why the oven does not 
“proclaim its function and its nature by its outward 
form”. We think that criticism is irrelevant, and see 
much more of a fault in the number of different shapes 
used for the hinges and panels. 

Ovens and refrigerators are, after all, very similar 
pieces of apparatus. They both provide an isolated 
chamber at a temperature different from room tem- 
perature. They both comprise a rectangular chamber 
surrounded by some sort of heat barrier, some means 
of heating or cooling the interior of the chamber, an 
outer casing, a door for access to the chamber, controls 
to regulate the temperature and (whether necessary or 
not) a name plate. It is hardly surprising that they 


Export of energy 
A general view of the British Atomic Energy stand at the 
Hanover Trade Fair, designed for the United Kingdom 
Atomic Energy Authority and the Nuclear Energy Trade 
Associations Conference by Conran Contracts in col- 
laboration with Ian Bradbery. The stand showed ad- 
vances made by Britain in nuclear energy over the past 
year and stresses the fact that Britain can now export any- 
thing from a complete new power station to the smallest 
nuclear instrument. 

The stand was constructed in such a way that the in- 
clusive cost was not more than {2 per sq ft. 


should turn out with a similar appearance. As to 
“styling and trim’ - why should not the laboratory 
worker as well as the housewife enjoy the benefit of a 
reasonably handsome, easily cleaned piece of apparatus ? 
It may be worthwhile to pursue the parallel between 

the kitchen and the laboratory, particularly the chemis- 
try laboratory, with its sinks, taps, gas and electricity 
supplies, working surfaces, collection of materials and 
ingredients, balances and glass, plastics and metal 
vessels. Practical chemistry is so very often little more 
than glorified cookery. 

D. J. WYKES 

Baird & Tatlock (London) Ltd 

Freshwater Road 

Chadwell Heath, Essex 


Sentiment and selling 
str: I am surprised that Allan Plowman, as editor of a 
journal interested in good design, should display such a 
sentimental attitude in his letter (DESIGN February 
page 67) on Furneaux Jordan’s article The Art of 
Showing Off (DESIGN October 1957 pages 35-9). No one 
would deny that many manufacturers and retailers are 
interested in good design. But this is not the point. 
Both these sections of the community are concerned 
primarily with selling as many of their products as they 
possibly can, and all their resources - including design 
teams — are devoted to achieving this end. The dis- 
advantages of this basic motivation appear to elude 
Mr Plowman. If maximum sales are the main criterion, 
the seller (whether he is a manufacturer or a public 
relations man) is bound to concentrate his efforts on 
obtaining acceptability: that is, conforming to fashion. 
Under these conditions ‘design’ tends either to be 
ignored or to be distorted into a mysterious thing-in- 
itself - a saleable commodity, a gimmick. 
I am not insisting that ‘acceptability’ and ‘good 
continued on page 63 
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THIS CARPET HAS BEEN SELECTED 
BY THE COUNCIL OF INDUSTRIAL 
DESIGN FOR DISPLAY IN THE 
BRITISH PAVILION AT THE BRUSSELS 
INTERNATIONAL AND UNIVERSAL 
EXHIBITION 1958. 
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lan Henderson Ltd., designed the furniture and interiors 
for the new offices of the Times Furnishing Company at 
College House, Marylebone Road. The illustration shows a 
desk in teak and cherry, installed in one of the seven 
Directors’ offices. 
They are organised to carry out furnishing schemes to the 
requirements of architects and interior designers, or to 
submit their own designs. 
Specialists in complete office and domestic 
interiors, including panelling, fitments, fine carpets 
and beautiful textiles. 


Tan Henderson Ltd 


184 Sloane Street, London, S.W.1 (200 yards from Knightsbridge on the left) 
Telephone: BELgravia 3271-2 
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LETTERS 


design’ are mutually exclusive, or denying that some 
manufacturers are extending the frontiers of accepta- 
bility by innovations in creative design. But I do insist 
that until the consumer is very much more conscious of 
and insistent upon good design, the two things will 
only be related by a purely random chain of events; and 
that, if they conflict, good design will as usual go to the 
wall. 

Cc. D. COPPARD 

Wyldes Close Corner 

Hampstead Way 

NWII 


BOOKS 


Shops and stores review 

Morris Ketchum Jnr, Reinhold, £3 

Everyone concerned with retail shop planning, design, 
construction and use has reason to be grateful to 
Morris Ketchum for the care he has taken in the 
preparation of this second edition of his now 10-year 
oid encyclopaedic survey of all aspects of shopfitting in 
the USA. 

Information such as this on shopfitting practice in 
different countries, is being published increasingly and 
by the usual process of critical assessment and dis- 
cretionary application-or more simply, selective 
copying! - ideas are exchanged and play their part in 
progression. 

Readers of the earlier edition may wish particularly 
to browse through the additions on colour usage and on 
current views about shop siting away from con- 
ventional centres. The latter is inevitably very much 
concerned with problems of vehicle approach and 
parking and advantages of juxta-dormitory location. 
References to the potential of ‘flexible’ ceilings, and to 
the elimination of steps from street to shop level de- 
serve consideration. Automatically operated awnings 
are not described, nor glass manufacturers’ researches 
to reduce the necessity of awnings. It is interesting to 
read, concerning welded sash frame corner members, 
that “until there is more general demand for good 
store-front workmanship this solution lacks the market 
to make it profitable’. 

Mr Ketchum has his feet on the ground when he 
opens his first chapter with the simple statement that 
“the sole function of a store is to sell”’ and concludes 
“success or failure can be quickly measured by the cash 
register. It is seldom that competent store modernisa- 
tion fails to increase sales volume . . . Store specialists 
tend to underrate the public’s appreciation of pro- 
gressive planning”’. 

There will be little disagreement that the final 
character of a specialist shop is set by its designer’s 
freshness of invention, and that his imagination and 
inherent creative ability determine whether it is to be 
“just another average shop or a step forward in 
commercial architecture”’. 

This book contains some inspiration and much 
instruction. EWART A. EDMONDS 


BS 2961:1958 Typeface nomenclature, 4s 

In this British standard the definitions relate chiefly to 
the printed image as seen on the paper. The terms 
defined are restricted to those that would normally 
appear on specimen sheets of typefaces, and this 











Tomorrow’s designers 

Two designs shown at the recent exhibition of the work of 
students of the industrial design department at the LCC 
Central School of Arts and Crafts. LEFT, a solid fuel 


standard is intended to be applied only to new typeface 
designs. (Work is now in hand with a view to pre- 
paring recommendations for a standard classification 
of typefaces). 

The standard defines the terms ‘weight’ and 
‘width’ and then recommends that the relative weights 
should be known as: extra-light, light, semi-light, 
(medium), semi-bold, bold, extra-bold, ultra-bold; and 
that the relative widths of typefaces should be known 
as: ultra-condensed, extra-condensed, condensed, 
semi-condensed, (medium), semi-expanded, expanded, 
extra-expanded, ultra-expanded. 

If our founders will adopt this terminology there 
will be less confusion in the future. But typefounding 
is today essentially an international operation and a 
really precise and consistent terminology can only be 
evolved as a result of international co-operation. And 
it is surely important that some attempt should be 
made to determine definitions of weight and width by 
scientific means. If no satisfactory method of measuring 
width and weight can be discovered then these terms 
ought at least to be defined by example. 

HERBERT SPENCER 


High fidelity sound reproduction 

George Newnes Ltd, {1 

The article Components for Hi Fi reproduction (DESIGN 
September 1957 pages 24-34) approached this subject 
from the user’s point of view. This book starts from 
the technical aspect, and is written by well known ex- 
perts in the individual components such as amplifiers, 
loudspeakers, etc. It also discusses the wider aspects of 
acoustics, and the judgement of performance. In 
covering such a wide field it is likely to confound the 
layman, whilst the engineer using it as a text book 
might well be surprised to find that some chapters end 
with useful bibliographies, while others do not. The 
introduction refers to sound reproduction as an art, but 





boiler for manufacture in cast iron by Roger Brockbank, a 
second year student. RIGHT, a coffee grinder in smoke-grey 
Perspex and brass by Ronald Facius, an Australian 
student in his final year. 


nowhere in ihe book is there any reference to assemb- 
ling the components, to control panels, or cabinets 
other than boxes for loudspeakers. 

PETER E. M. SHARP 


Addendum 

DESIGN July page 33: the caption to the photograph 
showing the foot pedals in a Citroen DS19 incorrectly 
referred to the pedal on the left as being the clutch. 
This pedal in fact operates the parking brake. 
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“To a chap like me— 


and I'm proud of my work — my pencil’s World’s 


my living. 
The pencils | use have to stand up to fast 
hard work, their grading’s got to 
be absolutely spot on— not almost Best 
or nearly but bang on the dot every 
time. 
The leads must hold their points Gooker 
and flow smoothly throughout a long line — 


no crumbling or ‘ clinkers’ mark you ! — 


and if | erase a line it must go cleanly — 





there's no ‘ furrow’ left in my paper 
so you won't find ghost lines in prints 
made off my drawings. As a matter of 
fact you can tell irom a print when it is 


my drawing —the print’s always first class." 
“What pencils do | use?” 


‘Venus drawing pencils of course, the ones 
with the crackle finish !— how else 
do you think | keep up my high standard ?”’ 
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sk VENUS Drawing Pencils are made in 17 accurate 
grades from 9H to 6B. 
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Unrivalled for efficiency 
and modern design 





THE ARCLIGHT DRAFTING REFERENCE TABLE 
FITTED WITH THE MASON MINOR DRAFTING 
STAND AND BOARD WITH STRAIGHTEDGE 


This strikingly designed combined drafting-reference 
table, with its clean lines and fully adjustable board, is 
soundly constructed and faultlessly finished throughout. 
The equipment is produced in two sizes, Double Elephant 
and Antiquarian, and provides back reference facilities when 
used in planned multiple layouts. Four drawers, one with 
Yale lock, and a pull-out tray are accessible from the 
reference side of the unit (as in illustration). A bookshelf is 
fitted on the drafting side below the drawing board. The unit 
is made from high grade furniture steel and is finished in 
hammer toned grey stoved enamel. 


DRAWING OFFICE INVESTIGATION 


A special service for producing planned drawing office 
layouts is provided by Masons of Colchester. From mini- 
mum basic details — such as overall dimensions of an 
Office, positions of fixtures, number of personnel to be 
accommodated, etc. — initial suggested layouts are supplied 
and, finally, large perspective coloured drawings. Firms 
contemplating the planning of new drawing offices, or the 
re-designing of existing premises, are invited to avail them- 
selves of this service which is entirely free. 


E.N. MASON & SONS LTD 
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ARCLIGHT WORKS, COLCHESTER Tel.: Colchester 5191-8 
291-293 HIGH HOLBORN, LONDON, W.C.! Tel.: CHAncery 6411-4 
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ALBERT ROAD, STECHFORD, BIRMINGHAM, 33 Tel.: Stechford 3580 
AFFS - E 51 VICTORIA STREET, SHEFFIELD, | Tel.: Sheffield 21776 
3 UNITY STREET, BRISTOL, | Tel.: Bristol 92441 








6 BRITANNIA HOUSE, WELLINGTON ST., LEEDS,! Tel.: LEEDS 23537 
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Does not mean old fashioned ideas and the 
slavish copying of the past. We illustrate one 
of the offices in the recently completed WOOD 
GREEN CIVIC CENTRE, Architects, Sir John 
Brown, A. E. Henson and Partners, to prove 
our point. In contrast we were also responsible 
for the manufacture of the Pulpit, Altar Rails, 
Choir Stalls, Bishops’ Thrones and the Stairs to 
the Organ Gallery in the beautiful Wren Church of 
ST. LAWRENCE-JEWRY-NEXT-GUILDHALL, 
recently rehabilitated under the direction of 


Cecil Brown, Esq., L.R.1.B.A. 





Standard office furniture of most attractive 
design by the Nicholson Brothers is made 
exclusively by Hammers. 


Church, Office, Library, School and Laboratory 
Furniture and Fittings 


Geo. M. Hammer & Co. Ltd. 


‘You can trust Hammer's personal service’ Specialists in Library, Office and Laboratory Furniture 


Crown Works, Hermitage Road, Harringay, London N.4. STAmford Hill 6691-2 


Craftsmen in woodwork since 1858 
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A job well handled 
down to the finest detail 


Everite Plastics are chosen by designers in every sphere — they 
are thoroughly reliable combining strength with good design. 
Many of the patterns have been accepted by the Council of 
Industrial Design for ‘Design Index’ and they are made by 
Evered, pioneers in Plastics Hardware and famous for quality 


College of Art ane products since 1809. 


Send for the Everite Standard Trim Catalogue—it’s worth 
bearing in mind that there are 500 standard patterns available — 
ij FREE OF MOULD COST. 





PRINCIPAL E. E. PULLEE A.R.C.A, F.S.A.E 
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AND COMPANY LIMITED 17, MONTPELIER STREET, KNIGHTSBRIDGE, LONDON, S.W.7. TELEPHONE: KNIGHTSBRIDGE 6897-8 
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SALESCOPE 32 CHURCH STREET LANCASTER, TELEPHONE 5433 






























































for better heating 


QUICKER SERVICE, 


TOO! 


PANEL RADIATORS NOW DELIVERED in7 to !/10 Days 


Bigger-than-ever demand for the famous ‘Cleanline’ panel radiators 
has been met by a greatly increased output. As a result we can now 
deliver your order in 7 to 10 days. 


*Cleanline’ panel 
radiator in a bed- 
room setting at 
Maples, the 
famous London 
furnishers. 
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The ‘Hurdapta’ free-standing 
convector open fire. Scientifi- 
cally designed to provide more 
warmth —room-deep warmth! 
-at lower cost. Has easily 
adjusted throat. Price from 
£13 19s 6d. 


For portable central heating 
there isa wide range of thermo- 
statically controlled electric 
oil-filled radiators. Column 
and panel type available. Prices 
from £13 19s 10d. 








HURSEAL GROUP SALES LIMITED 


London Office and Showroom: 229 REGENT STREET, LONDON, W.1 


HURSEAL-GULF RADIATORS ARE WIDELY-NOTED FOR, AMONG FEATURES, THEIR :- 


@ Quick response to thermostatic control @ Light weight 
@ Ideal proportion of convected to radiated heat @ Frost-proof, 


fracture proof and long lasting design 
Telephone: REGent 105i /6 
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(Flexwood in ZEBRANO and FIGURED 
n g ASH at the Commercial Bank of 


Australia, London, W.1) 


Flexwood is a genuine, high-grade, 
cloth-backed veneer; a really superb 
material for interior decoration, 


yet very reasonable in price. 


And the beauty of Flexwood is that it can 
be applied direct—on flat or rounded surfaces— 
and will not warp, crack, shrink or expand. 


Flexwood is made in a wide range of 
beautifully grained timbers. 


All Flexwood work is carried out 
by our own specially trained craftsmen. 
We shall be pleased to quote on any 
plans and elevations you send us. 


=! — Flexwood 


weight 


-proof, Please address enquiries to 
ALEXANDRIA TRADING CORPORATION LTD 
121 LONDON WALL, E.C.2 
nt 1051/6 
Sa 
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Photograph by 
courtesy of the 


Oxford Mail & Times Ltd 


This remarkable system appeals to those who are critical 
in housing their products. 
It is suitable for a wide range of applications in many 
fields of industry. Full details will be gladly sent on 
request to our Sales Office. 


SALES OFFICE: OLDFIELD ROAD, MAIDENHEAD, BERKS. 
fa TELEPHONE: MAIDENHEAD 431! 


HALLAM, SLEIGH & CHESTON LTD 
WIDNEY WORKS’ BIRMINGHAM 4 ENGLAND 


PHONE: ASTON CROSS 0914 "GRAMS: SUPERFINE, BIRMINGHAM 


WwD.25 





Reynolds Woodware Ltd 


Ludlow 520 
Shropshire 


Arthur B. Reynolds, M.S.1.A. 


CONTRACT 
FURNISHING— 


where we Come in.. 


When you’re thinking of making your offices more 
up-to-date and impressive than ever before—that’s 
where we come in. We have the experience and 

the facilities to give a complete service for all types 

of contract furnishing. Let us handle the design, 
manufacture and supply of your whole project. 

We specialise in high grade furniture, in 

reproduction or contemporary styling, for executive 
offices, boardrooms, hotels, restaurants and libraries. 
Let us arrange a preliminary discussion without obligation 
a specialist representative would be pleased to call on you. 


ESTABLISHED FOR HALF A CENTURY —- MAKERS OF THE FAMOUS 
* ELASTIC ’ BOOKCASES. 


GLOBE Wien 


GLOBE-WERNICKE LTD 
(CONTRACTS DEPARTMENT) 

82 VICTORIA STREET - LONDON - SW1 
Telephone Nos. ViCtoria 0372 - 0085 





— 











Makers of furniture in English timbers 


Living-room furniture in Natural Oak 


Flower Tables and salad-trays in Yew 


School, Library and Office Contract Work undertaké 
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Beautiful beds... 
e 
by aesign 

Tole at-we ol-te Wm 101) ai al-lo) ol-1a bee © lac Mo lolall ah cal-t’ae [ole] 
tl). But a Myer'’s “bed is so much more than a 
mattress with legs—it’s a piece of furniture 
planned for beauty right from the word go. Each 
El ale m-\A-1 eae AD Ai ee O ol 1 Mole) mal iam cal —maallale mel m dal 
designer...takes form on paper...and later- 
much later—goes into production. Myer’s were 
first to dress beds in adventurous tickings 
al Lg) on Cone IAA —mm ol —1e Lal —1- lol Morelan«—iaalelela-im a-llamm Zell) 


may like to keep a catalogue of Myer’s beautiful 
beds on file. If so, let us know 


> 
Myers 
comfortable beds 


HORATIO MYER & CO LTD (DEPT D8) VAUXHALL WALK 
LONDON SEI! 


Stainless Steel 
SALAD SERVERS 
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Classified advertisements 


RECORD OF DESIGNERS 

MANUFACTURERS requiring the services of designers, 
whether for staff positions or in a consultant capacity are 
invited to apply to the Record of Designers, ColD, 
London, or to the CoID, Scottish Committee, 46 West 
George Street, Glasgow C2. They can obtain a short list 
of designers suitable to their particular purposes, which 
should be explained in some detail. This service is free to 
British manufacturers and incurs no obligation. 


SITUATIONS VACANT 

PACKAGING DESIGNER. An experienced, well qualified 
man, with personality and integrity, is required as 
Chief Assistant Designer. Able to supervise our 
Studio, and produce excellent packaging designs. The 
position is a responsible, and progressive one, and a 
high salary will be paid to the right man. Ability to de- 
sign displays and exhibition stands an advantage. 
J. EDWARD SANDER ASSOCIATES, 68 Oxford Street, 
London WI. MUSeum 2261. 


DISPLAY TEAM. John Perring home furnishers have 
vacancies for experienced display men at several of 
their stores, also for the display workshops at Kings- 
ton. Interesting well paid positions for enthusiasts in 
this field. Apply in writing giving full information to 
John R. Perring, Studio, Sheen Lane House, Upper 
Richmond Road West, sw14. 


SITUATIONS WANTED 

TEXTILE — WALLPAPER — DESIGNER. Young lady with 
NDD seeks post in London area. Box 309, DESIGN, 
28 Haymarket, London sw. 


LONDON ARCHITECT (26) particularly interested in in- 
terior, shop and furniture design seeks progressive 
appointment offering first-class prospects to use 
aesthetic ability to maximum advantage. Box 312, 
DESIGN, 28 Haymarket, London swt. 


FREE LANCE DESIGNER, NDD, LSIA, 28, varied ex- 
perience with bias towards interior design, exhibition 
display, seeks full/part time appointment. Box 316, 
DESIGN, 28 Haymarket, London sw1. 


DISPLAY DESIGNER, MSIA, seeks appointment demanding 
first class creative talent and sound experience. Some 
experience in related fields. Box 314, DESIGN, 28 
Haymarket, London swt. 


COMMISSIONS & DESIGNS WANTED 
INTENDING EXHIBITORS at Overseas Fairs should con- 
tact DAVIES TURNER & CO LTD for free guidance. Special- 
ists in packing and shipping Exhibits and Stands. 
Phone sLoane 3455 or write to 4 Lower Belgrave 
Street, London sw1, quoting Ref usx 680. 


EXPERIENCED Visualiser /Designer, brimming over with 
new ideas and wishing to spread wings welcomes new 
contacts seeking fresh approach. Box 311, DESIGN, 
28 Haymarket, London sw1. 


YOUNG EXHIBITION INTERIOR and furniture designer 
with a flair for the contemporary vogue seeks free 
lance commissions. Box 315, DESIGN, 28 Haymarket, 
London sw1. 


DESIGNERS WHOSE WORK should be familiar to readers of 
DESIGN wish to re-establish consultant practice. Are 


DESIGN is published for the Council of Industrial Design, The 


Her Majesty’s Stationery Office 
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beginning to be freed from the seven-days-a-week de- 
mands of their own highly successful firm. Have an 
unusually wide background which includes engineering 
qualifications. Are eager and competent to handle a 
very comprehensive range of work, including graphic 
design. Can offer proven design ability, administrative 
experience of design as a part of marketing and pro- 
duction, and a guvnor’s attitude to costing. Box 313, 
DESIGN, 28 Haymarket London sw1. 


RALPH SALTIEL, furniture designer invites your en- 
quiries for the designing and/or making of special 
furniture and fitments for shop, office, hotel or home. 
Original designs and craftsmanship to the highest 
modern standards. 523 Finchley Road, Nw3. Hamp- 
stead 9427. Works PRImrose 0207. 


DONALD P. SHEARER, B.Eng, Assoc.Eng, for many years 
engineer to Radiation Limited, has now set up a 
personal Consultancy Service for factory surveys, lay- 
outs, time study and production methods. Advice in 
the field of vitreous enamelling, and foundry mecha- 
nisation. He also deals with works photography and 
confidential document copying. His address is 174 
Walsall Road, Sutton Coldfield, Warwickshire. 
Phone streetly 7298. 


FOR PUBLICITY DESIGN, lettering, typography, etc, phone 
Ray Garnham, HOLborn 9941 or THOrpe Bay 88730. 


APPLETON AND VAN HEERDEN have opened a contempor- 
ary furniture showroom and workshop at 6 Newburgh 
Street, WI (REG. 1409) and will be pleased to supply 
you either from stock or to individual specification. 


FREE LANCE LETTERER requires commissions. K. 
Manning-Bate, 20 Bigwood Road, London NwII. 
Telephone: MEAdway 1063. 


PRINTING 

PERFECTION IN PRINT. If you require display work 
which requires extra care in production, faithful 
reproduction of an expensive design, on first class 
work which you will be proud to display, whether it is 
screen printing, letterpress or litho you can trust it to 
TRAPINEX LIMITED, 176-188 Acre Lane, Brixton, sw2. 
Counter and window displays and all forms of window 
publicity. 


KINGS NORTON PRESS (1947) LTD, Colour Printers, have 
the most modern equipment to produce first class 
printed material coupled with a design service of out- 
standing merit. Factory - Kings Norton, Birmingham 
30. Telephone: kings Norton 2262. London Office - 
Blackfriars House, New Bridge Street, London Ec4. 
Telephone: CITY 6289. 


THESE LETTERPRESS SPECIALISTS serve many exacting 
customers, and rarely fail to satisfy them. Exacting 
enquiries please The Favil Press, 152 Kensington 
Church Street, w8. Representative at call BAY 2990. 


CHRISTMAS CARDS promote goodwill. Ask The Caravel 
Press to help you with yours. They design and print 
specials, or overprint from a large and original stock. 
11 Moxon Street, London w1. HUNTER 0492. 


WEATHER OAK PRESS LIMITED - British Federation of 
Master Printers Annual Print Collection: Fifty 
specimens of the finest quality printing are chosen each 


year by the British Federation of Master Printers 
entries submitted from all over the country. 
fifty represent the cream of printing during one 
The results of the judging for 1957 just anno’ 
show that three of the fifty chosen were produce 
this Company, and we feel justifiably proud of 
remarkable achievement. From the creation of de} 
we carry to the printed stage the imaginations of 
artists, first expressed on bits of tracing paper. In 
works we produce art of unusual refinement 
print of exceptional quality. Literature and 
mens of work on request to Head Office and Wi 
Summer Road, Edgbaston, Birmingham 15. 
phones: CALthorpe 1983 & 2844. 


PHOTOGRAPHY 

DENNIS HOOKER offers to Designers and Manufact 
a complete service of creative colour and black 
white photography. Gordon McLeish and Associ 
44 Queen’s Gate Terrace, sw7. KNightsbridge 78 


Type repro. problems? PHOTO TYPESETTING @ 
supply the answer: Display and special letteri 
direct to film or bromide, has many advantages 
vestigation and trial of its many applications is 
worth while. PHOTO SET LTD, 9 Emerson Street, Lo 
sz1. Telephone: waTerloo 6630. 


PROTOTYPES & MODEL MAKING 
RICHARD DENDY & ASSOCIATES welcome your eng 
for architectural, engineering, experimental aad 
models; production runs of advertising it 
rubber, plastics, wood or metal; prototypes i 
materiais; giant exhibition and carnival disp 
4, 5 and 6 Seaton Place, Hampstead Road, Le 
NWI. EUSTON 7617 and 1981. 


WESTWAY MODELS LIMITED - the largest model-m 
organisation in the United Kingdom specialisi 
models for display, exhibition, product design 
prototype-development. 15-17 Brunel Road, 
Acton, London w3. Telephone SHEPHERDS BUSH 


METAL — WIRE — TUBULAR WORK. Let us manufi 
your prototypes and/or production runs. He 
Metal Works, 334 Upper Street, N1. CAN 8042. 


MISCELLANEOUS 

FRAMES OF ALL types made. A comprehensive sto¢ 
immediate use. Rowley, 87 Campden Street, 
sington. Telephone PARK 4349. 


KING SOLOMON knew a good thing when he 
Cedar of Lebanon for drawer linings. This light 
stable wood, sweetly scented and easily wo 
stocked by Turners of Lewes, 35 High Street, 
telephone LEWes §20. 


ARE YOU SICK OF INDUSTRIAL DESIGN and the 
humanisation of our artificial environment. Then 
an advance subscription to CRAFTS REVIEW and é 
its buoyant debut. Quarterly — fifty paper — artic 
eminent craftsmen - over one third art plates = 
alive to fine traditions but abreast of contemp 
developments it will give guidance with infé 
criticism -a forum of international temper. 
scription {£1 per annum post free, USA $4, 
CRAFTS REVIEW, Pendley Manor, Tring, Herts. 


Design Centre, 28 Haymarket, London sw1 (Scottish Committee: at 46 West George Street, Glasgow _¢ 
Printed in Great Britain by Balding & Mansell, London and W 
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